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Rough Proofs 


President Roosevelt is now discuss- 


ing power control and similar dry 
subjects, and forgetting to advise the 
citizenry on the important matter of 
where the fish were biting. 
vvy 
Another matter of general interest 
to which F. D. R. might now contrib- 


yte some first-hand data is whether 
the supply of fish and poi is holding 
out all right for the boy in the little 
grass shack at Calicowhatsitsname. 


--. 6 F 


The rising generation is plenty 
cynical, as Who wouldn’t be who sees 
the mighty Babe Ruth fading to just 
another ball player. 

=. F ¢F 


A professional dancing team is 
using a number borrowed from the 
panther-python battle in Frank 
Buck’s latest picture. As the victor 
in that bout for the jungle champion- 
ship, the python is entitled to a slice 
of the gross receipts. 

vyse YY 

In view of the widespread publicity 

achieved by the members of the brain 


trust, one wonders at their opposition 
| to advertising, until it is remembered 


) that you have to pay for advertising. 


. Ss 


The outdoor advertising industry 
doesn't Like the idea sfcbleea posters, 
Neither did the publishers, until they 
found out that the advertisers would 
gladly pay a higher rate for those 
wide open spaces. 

7? VV F 

The federal administration wants 
to retire marginal lands from culti- 
vation, but the publishers have 
learned how to make marginal areas 
produce a substantial addition to rev- 

B enue, 
’ €. 


The man who thinks the effects of 
the drouth have been greatly exag- 
/gerated always changes his mind 
when he finds that his favorite lake 
up in the north woods has dried up 
along with the cornfields. 


. > 


Manufacturers who fear the com- 
mercial effects of reduced apparel 
should remember that the postage- 
‘lamp bathing-suits of 1934 command 

bigger and better market than the 

Uld Mother Hubbards of 1894. 

: a 

It looks as if the advertising agen- 
les are at last to be given a code, 
id gosh, how they dread it. 

vey 


McClelland Barelay says a photo- 
‘aph of a woman shows only a 
Nan, while the artist adds a lot 


‘ve. James Thurber fans. will 
asten ty agree, 

> = & 
“olgate points out that brighter 


‘'e more important in Holly- 
perfect figures. But Mae 
plains she can’t get anyone 
her smile. 
vy¥$eeesg 


s planning to identify all 
tions with a standard color 
blue and yellow. In the 
‘his would be called a Shell 


+. FF ® 


MVE} 


ent of the people, by the 
: and for the people gets along 
‘hese days provided the militia 
* On the job. 


Copy Cur. 


A.N. A. REPORTS 
ON NEWSPAPER 
COMBINATIONS 


Careful Study of Individual 
~ Cases Is Asked 


New York, Aug. 9.—One of the 
many interesting facts uncovered by 
the study of newspapers sold only in 
combination made by the Associa- 
tion of National Advertisers, Inc., is 
that over 42 per 
cent of all morn- 
ing newspapers 
in the United 
States are sold 
only in combina- 
tion. Considering 
A. B. C. papers 
alone, the propor- 
tion increases to 
53 per cent. 

Copies of the 
combination 
study, which is 
the first to be 
made by the A, 
N. A. and the first thorough report 
to be completed by any agency, went 
forward to members this week. In- 
tetest¢d non-members may obtain 
copies while a limited supply is avail- 
able at $10 a copy. 

The analysis proved one of the 
most difficult to prepare of any of 
the elaborate investigations made by 
the advertisers’ organization, but, 
now that the trail has been blazed, 
the study will be brought up to date 
by reports issued at regular inter- 
vals to be decided upon later. 

The work was ordered by the 
newspaper committee, headed by 
Ralph Starr Butler, vice-president of 
General Foods Corporation, and ap- 
proved by the research council, of 
which Chester H. Lang, manager of 
the publicity department, General 
Electric Company, and president of 
the Advertising Federation of Amer- 
ica, is chairman. 


Ralph S. Butler 


Ask Careful Selection 


The A. N. A. report has brought 
members to the realization that their 
agitation against “enforced combi- 
nations” over a_ period of many 
years, when acted upon by publish- 
ers, has usually resulted in a hollow 
victory for the advertisers when a 
change was made to optional com- 
bination. 

Since 1930 rates only in combina- 
tion have been broken in 25 sets 
of combinations. More than half of 
these “broken combinations” went 
into optional combinations requir- 
ing national advertisers to pay a 
premium for buying the morning 
and evening editions separately 
ranging from 12 to 38 per cent. 

The authors of the study hope that 
publication of these data will not 
lead advertisers to focus suspicion 
on optional combinations, and say 
frankly that many combinations, 
both enforced and optional, are good 
economically for the publishers and 
likewise good for advertisers. 

The summary encourages adver- 
tisers to consider every combination 
on its individual merits, going to 
such length by way of illustration 
as indirectly to recommend a morn- 
ing and evening combination in 
Kansas, which can be identified by 
its claim that the circulation of the 
morning paper is practically a 100 


(Continued on Page 17) 


Omaha @ Councii Bluffs 
Street Railway Co. 


With a full page in the morning 
“Omaha Bee-News" of July 31 
bought to make a strike state- 
ment, sudden settlement of the 
strike the night before compli- 
cated things for the advertising 
department. This was the final 
answer. 


C0-0P CAMPAIGN 
ON BRAZIL ‘NUTS 
TO BE LAUNCHED 


(Picture on Page 20) 

New York, Aug. 9.—The never-end- 
ing quest of American housewives for 
gastronomical dainties with which to 
vanquish bridge club rivals, reconcile 
restive spouses with their lot and re- 
ward docile mates will be temporarily 
arrested with four-color pages in No- 
vember issues of four women’s maga- 
zines announcing exciting new comes- 
tibles made with Brazil nuts. 

The latest handmaiden of the epi- 
cure to join the ranks of national | 
advertisers is the Brazil Nut Adver- 
tising Fund, a group comprising the 
three steamship lines engaged in the 
Brazil nut trade, ten importers and 
four brokers. Offices have been opened 


(Continued on Page 18) 


WINS BY DEFAULT “ Addison Sims’’ Copy 


Is Put Back to Work 
After a Long Layoff 


New York, Aug. 9.—Advertising 
tongues were set wagging with the 
revival this week of several mail 
order advertisements, including the 
“Addison Sims” classic, which have 
been treated in text books and adver- 
tising courses for years as models 
for mail order copy. 

The old advertisements, with not 
so much as a comma changed, mark 
the resumption of promotional activ- 


ities by Nelson Doubleday, Inc., on 
the Hugo “French-at-Sight” Course 
and the Roth Memory’ Course. 


Schwab & Beatty, Inc., is the agency. 


The best known of the French 
course advertisements is_ entitled, 
“They Grinned When the Waiter 


Spoke to Me in French.” It appeared 
as the fourth cover of the book re- 
view section of the New York Herald 
Tribune of Aug. 5. 

Advertising greybeards and cubs 
alike will remember that this mas- 
terpiece concerns the moment of one 
Fred's greatest personal triumphs. 
With the one girl in the world he 
was most anxious to impress and 
another young couple he had gone 
to dine at a quaint place where the 
waiters spoke nothing but French. 

Laying the groundwork for the 
grand climax which was to be his 
alone, Fred asked the other man, 
who had a smattering of French and 
who was interpreting with great 
difficulty, to order ham and scram- 
bled eggs for him. 


Heightens the Effect 


It was too much for the friend, | 


with 
to 


whereupon Fred, 
mony, beckoned 
“Qu’est-ce-que voulez, 
asked the waiter. A chuckle went 
around the table as Fred’s friends 
waited for him to give an imitation 
of a hen laying an egg. 

“TIT hesitated—prolonged the _ sus- 
pense as long as possible,” the shame- 
less Fred confessed. ‘‘Then in perfect 
French I said to the waiter:————.” 

To heighten the effect, Fred con- 


great 


the waiter. 


Last Minute News Flashes 


Herman Groth Joins Dunham Agency 
Chicago, Aug. 10.—Herman A. Groth, for many years executive vice-|spicuous among the successes being 
president of Wm. H. Rankin Company, Chicago, has joined the John H. 


Dunham Company, Chicago agency. 


“Pictorial Review” Sold to New Company 


New York, Aug. 


cere- | sold 


Monsieur?” | 


10.—Richard E. Berlin, vice-president and general | 
manager of International Magazine Company, today confirmed the sale of for the agency 
Pictorial Review Corporation, Pictorial Review Pattern Company, and sub-| yy, 


tinued to converse with the waiter 
for several minutes after he had 
given the order before telling his 
astonished friends about the wonder- 
ful Hugo French Course. 

The two other advertisements for 
this course which appear as pages in 
current issues of The Golden Book 
jand Current History are almost as 
|'well known. One is headlined, “Now 
| You Can Learn to Speak French the 
| Way the French Speak It,” and the 
other, “For the First Time in Amer- 
ica! Europe’s Most Famous Method 
of Learning to Speak French.” 

Re-appearance of the old adver- 
tisements logically followed the de- 
cision of Nelson Doubleday, Inc., to 
harvest the new crop of consumers 
which has grown up since the ad- 
vertising was discontinued seven 
years ago, according to Victor O. 
‘Schwab, president of “Schwab & 
Beatty, Inc. 

“Choice of copy is doubtlessly 
hard to account for from the profes- 
sional point of view,” said Mr. 
Schwab. “It is our theory, however, 
that people do not change and that 
copy which has pulled well at one 
‘time will repeat results again and 
again given the same_ conditions. 
Though” these advertisements were 
published d6zens of times in the old 
days, there was no indication during 
the long campaign period that repe- 
tition decreased their effectiveness. 


“Addison Sims” Back 


“The campaigns were finally dis- 
/continued when it was apparent that 
not enough prospects remained un- 
| to make further advertising 
| profitable.” - 

The Roth Memory Course, which 
has just been acquired by Nelson 
| Doubleday, Inc., from the original 
| proprietor, has not been advertised 
|for ten years. The ‘Addison Sims” 
advertisement, which is captioned, 
“How I Improved My Memory in 
One Evening,” will appear this 
month in the New York Herald 
| Tribune, News-Week, Mid-Week Pic- 
torial and the Philadelphia Record. 

The special technique distin- 
guishing the advertising of these 
two courses was developed by Ruth- 
irauff & Ryan, Inec., about 15 years 
/ago by applying principles just then 
becoming understood. A large group 
|/of mail order clients benefited, con- 


|the two accounts for which copy has 
| just seen the light of day again, the 
'United States School of Music and 
the Book of Etiquette. 

| The mail order campaigns were 
instrumental in making a reputation 
and for John Caples, 


Schwab and Lillian Eichler, 


sidiary companies to Laurelton Corporation, a newly formed organization. |three young writers who headed the 
Officers of the new firm are Mr. Berlin, president; Arthur S. Moore, | copy staff during the time the tech- 
vice-president and treasurer; Robert P. Davidson, vice-president in charge 


of advertising; 


and W. E. Miller, secretary. 


Messrs. Berlin, Moore and 


Miller will retain their executive positions in the Hearst organization. 


The new management will take over contro} Sept. 1. 


Lee Ellmaker, 


nique was originated and perfected. 
Created Much Comment 


There has been considerable con- 


owner and publisher of the Pictorial Review properties, will devote his |troversy as to how credit should be 
time to other publishing enterprises after completing the transfer. 


Campbell to Launch Drive on Tomato Juice 
Philadelphia, Pa., Aug. 10.—Following introduction of a 14-ounce can 
for Campbell’s tomato juice and a revised label, an intensive drive on the 
product will begin with pages in Collier’s, Time and Saturday Evening Post | yertising to Mr. Caples, the Roth 
in September and will continue throughout the year, Harry F. Jones, ad-| Memory Course copy to Mr. Schwab 


vertising manager, has announced. 


Illustrations by Norman Rockwell, John LaGatta, Andrew Loomis and 
others will feature the advertising, which is directed by F. Wallis Arm- 


strong Company. 


| 
| 


apportioned for the advertisements 
which later became the most famous, 
but the discussion has interested the 
principals least of all. It seems 


'agreeable to them to attribute the 


piano lesson and French course ad- 


and the campaign for the Book of 
Etiquette to Miss Eichler. 

Even on these accounts, however, 
it was usual for two or more writers 
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THE QUALITY GROUP 
NEWSSHOT 


AUGUST 


how many 


{PRED FAC?. 


are new to you? 


OS-EN rm 


> 


To the advertiser of Quality Merchan- 
dise youth’s greatest blessing is its 
emergence into maturity. 


=O 


Responsibility 


For it is the mature who occupy the 


responsible positions in industry. 
Examine the leading 50,000 corpora- 
tions, those earning the largest profits. 


They are run by men who are some- 


where around the half-century mark. 
The Quality advertiser should con- 


stantly keep in mind that there are 
19,000,000 family 
under 30 who can never be prospects 


some heads well 


for world cruises, high priced automo- 


biles, quality building materials and 


large insurance policies. 


0. K. but I’t’d 


——j> 
These 


class customers for the staples, for 


men and their families are first 


the necessities, for the moderately 


priced luxuries. 


—_> 


the 350,000 sub- 
scribers to the Quality mag- 
comprise a large part of the 


On the other hand, 
Group 
azines 
market without which many high grade 
manufacturers could not stay in busi- 


ness. Every statistic and every investi- 


gation has proven the stability andy 


awareness of Q.G, readers again and 
They They are 
They comprise about one-third 
of the entire quality market—the mar- 


again. are mature. 


active. 


ket which owes its prosperity to those 
families who live in the Age of Plenty. 


70% of Quality Group subscribers are 
over 30. 


They Grinned When the Waiter 
Spoke to Me in French 


—but their laughter changed to amazement at my reply 


E had dropped into Pierrot’s—that 

quaiat ao: restaurant where the 
waters speak nothing bur French. Jack 
Lejeune, who boasted a smattering of Freneh, 
volunteered to act as interpreter. 

“Now tell me what you want to eat,” 
announced Jack grandly, after we were seated, 

I'Ugparley’ with the waiter.” 

With halting French phrases and much 
mononing of hands, Jack translated our 
orders to the waiter. Finally Jack turned to 
me 

“Whar's yours, Fred?” he asked 

“Virginia ham and scrambled eggs,” I 


The effect on my friendg was tremendous. 
The laughter stopped. There were gasps of 
amazement. In ordeg to heighten the effect, 
{ continued for several minutes to converse in 
French with the waiter. I asked him all sorts 
of questions—what part of France he was 
from—how long he had been in America, and 
many other queries. When I finally let the 
waiter go, everybody started firing excited 
questions at me. 

“Fred! Where did you learn to speak French like 
thar?” “Why didn’t you rel as you could tale French ”” 
“Who was your teacher? 


“Well, folks,” 1 rephed, “it may sound st ange, bur 


were mo laborious exercises to do—ne tiresome rules—nao 
i classroom drills: It was actually tum learning. 
Everything was so clear, so simple, so easy. Honestly, 
the Hugo ‘Ar-Sight’ French Course is the most remark- 
able thing of its kind I have ever seen.” 


Try It 5 Days FREE 
HIS story is typical. You, too, can now beara 
French at home quickly, easily, pleasentiy—just os 
thousands of others have done by the celebrated Huge 
“Av-Sight" methed. Twenty-four fascinating lemons 


ing French ever discovered. Whole generations of ian- 
sage teachin rs experience in all te leading European 
hind this French co 


the truth is I never had a teacher. And just stew months a» 


CURRENT HISTORY 


THE QUALITY GROUP 


HARPERS MAGAZINE 


SCRIBNER’S MAGAZINE 
FORUM MAGAZINE 


REVIEW OF REVIEWS 
597 FIFTH AVENUE, NEW YORK 


ago I couldn't speak s word 


replied 
Jack's face fell. He knew that my order 
would be difficult to translate into French. 
However, he made a brave effort 
“Jambon et des——er des 
couldn't think how, to say “scrambled eggs.” 
He made motions as if he were scrambling 


thought it took years to learn 


eggs in a frying pan, but the waiter couldn't a Tea 
get what he was driving at “Did you ever hear of the 
“I'm afraid you'll have to order something Jack nodded. “That's the 


“J can't think of oer London, isn’t it?” 


else, Fred,” he said finally 
- “Yes,” I replied. “They'v 


the word for ‘scrambled eggs’.” 

Everybody smiled—everybody except me. 
With great ceremony I beckoned to the waiter. 
““T'll explain my order to the waiter,” I said 
A chuckle ran around the table 

Fred can't speak French, can he? 
a girl whisper to Jack 

No—he never spoke a word of French in 
his life,” came the answer. “But watch him 
This will be funny. He'll probably give an 
imitation of a hen laying an egg.” 


A Tense Moment 


foreign languages in a surpri 


a 
“Yo 

. House of Hugo, hav 

"Theard trom the age 

Thea “No, I couldn't go to th 


“Here's what | mean,” 1 


‘ dertul method 
The waiter addressed me, “Qu'est-ce-que which any one 

voulez, Monsieur?” he asked. “This * ned out 
There was a pause. Alj eves wefe on me. method « of learning Frer 

I hesitated—prolonged the suspense as long ™rvelous. It enabled people 

own hon, ia on ine 

as possible. Then in perfect French I said to 

the waiter : “Donnez-moi. s'il vous plait, du 

jambon aux ocufs browilles—jambon de snd underst 
irgume.” 


“I can scarcely beleve it av 


ut French.” 
“Quit your bidding!” laughed Jack. 
velop that knowledge of Frenc 


“I have been studying French only a short while,” I 
" but Jack insisted. And chen I told them the whole story. 


How I Learned French Without 


for over a century. Thousands of Europeans have learned 


0 do wi i pene Seeenien Pee 
been over there taking le 


House <b Ute < cgme to me,” I 


My Friends Looked Startled 


dida’t study Buch—just s few minutes a day. There 


“You didn't de 
h in a few months. 
to talk like that.” 


y ¢ shall be glad to wad you the 
FOR S DAYS se thet you may see ond 
am 


House of Hugo?” I asked. 
famous Language Ingtitute 
ve been teaching. languages 
singly short tume by ther 


ree today. NELSON 
City, New York 


We wm -™ thee 
DOUBLEDAY, INC, Depe. 276, Ae 
eeneeeve eeeeseessesece 
ve you? NELSON DOUBLEDAY. me. Dept. 278 


eHow use of Hugo, so the + Langues Inetitate of Landen) 
te 


ed quizzically 


co French-ar- Sight” Course, im 
w 5 ! i her 


ad The authorities of 
ded 


- ' — 
hinder to hold the Course aad 
ournal 


to be the most ingenious 
sed It was sunp 
to yon French, in ther 


redibly short ume 


self, but just a few months City 


re it you preter to enclose only 5.0.50 cosh um 
same free examinaion, money-back privilege 


Famous old copy which returned intact to the advertising arena this 


week. 


It will be followed by other equally interesting greybeards. 


to work on the same piece of copy, | 
which was conceived as an adapta- 
tion of another successful advertise- 
ment to begin with. “The depart- 
ment was a word foundry,” Mr. 
Schwab explains. 

Miss Eichler is still a member of 
the Ruthrauff & Ryan copy staff, but 
has taken a long leave of absence. 
Mr. Caples is now associated with 
Batten, Barton, Durstine & Osborn, 
Inc., and has written ‘Tested Adver- 
tising Methods,” one of the best sell- 
ing advertising text books. 

Mr. Caples recalled that the “They 
Grinned” advertisements first ap- 
peared in the book review section of 
the New York Times on Jan. 16, 
1927. The following day and for 
several days thereafter, Heywood 
Broun devoted his column to kid- 
ding it. 

“We didn’t mind,’ Mr. Caples told 
ADVERTISING AGE. “We had learned 
from experience that the mail order 
advertisements that were’ kidded 
were usually the best business pro- 
ducers. The kidding proved that the 
copy got attention, which is the pri- 
mary duty of every advertisement. 

“The advertisement has been joked 
about for years, on the stage, screen, 
radio and in magazines, especially 
Life, Judge and Ballyhoo, 

“The model for the ‘They Grinned’ 
advertisement was the ‘They Laughed 
When I Sat Down at the Piano’ copy 
which first appeared in Physical 
Culture in 1926. It was one of the 
best business producers the United 
States School of Music ever had. 


May Follow Pattern 


“There have been many advertise- 
ments patterned after this formula. 
One advertising Arthur Murray’s 
dancing course by mail was _ head- 
lined, ‘They Gave Me the “Ha Ha” 
When I Asked for a Dance, But 
When I Stepped on the Dance 
Floor!!’ This was not as successful 
as the other two. 

“The selling power of personal 
popularity was first proved by those 
mail order advertisements following 
the general theme, ‘How I Became 
the Life of the Party.’ 

“Today the smart general adver- 
tisers are taking the ideas that mail 
order men proved successful and ap- 
plying them in dressed-up form to 
automobiles, cigarettes, grocery prod- 
ucts, toilet articles and many other 
products. 

“Comic testi- 


strips, balloons, 


monials, long copy and dramatic 
headlines full of self-interest as op- 
posed to institutional appeal were 
first proved successful in mail order 
advertising.” 


Five-Color Copy in 
Oil Paper Draws Praise 


In celebration of its tenth anniver- 
sary, Halliburton Oil Well Cementing 
Company, Chicago and Tulsa, Okla., 
used the front cover of the July 30 
issue of Oil Weekly to show a four- 
color painting of one of its trucks 
fighting its way through a‘ terrific 
blizzard. Aluminum ink was used 
for the “frame” of the photograph. 

The advertisement, prepared under 
the direction of Rogers-Gano Adver- 
tising Agency, attracted considerable 
attention in the field, American Cable 
Company going so far as to use a 
full page in the subsequent edition of 
Oil Weekly to congratulate Hallibur- 
ton on its attractiveness. 


Canadian Magazine 
Lineage Up 17% 

Advertising lineage for the first 
eight months of 1934 for the five 
leading magazines of Canada showed 
a 17 per cent gain over the same pe- 
riod last year. 

The magazines, Maclean’s, Chate- 
laine, Canadian Home Journal, Na- 
tional Home Monthly and Canadian 
Magazine, all showed gains, ranging 
from 11 to 29 per cent. August line- 


age alone is 26 per cent over last 
year. 


To Publish Oil History 


Celebrating the 75th anniversary 
of Drake’s discovery of oil, The Oil 
and Gas Journal and The Oil City 
Derrick will issue a Diamond Ju- 
bilee number Aug. 23 devoted to a 
complete history of the petroleum in- 
dustry. 


 ~A— ae BACK TO WORK WITHOUT A COMMA MISSING HEARING ON oe. 
abe [ip AGENCY CODE 
[ il IS POSTPONED 


Will Positively Be Held Later, 
NRA Insists 


Washington, D. C., Aug. 9.—Acting 
Deputy Administrator William P. 
Farnsworth has announced that the 
public hearing on the proposed code 
of fair competition for the advertigs. 
ing agency trade, originally sched. 
uled for Aug. 7, and subsequently set 
for Thursday, Aug. 16, has again h< ay 
postponed. No date has been set for 
the hearing, the postponement being 
announced as “subject to the cali of 
the administrator.” 

While the official announcement 
does not amplify this statement, Ap 
VERTISING AGE has been informed 
that this postponement is not to be 
taken as a confirmation of the rv. 
mor, long current in advertising cir. 
cles, that hearings on the proposed 
code will never be held, and that the 
entire subject of an _ advertising 
agency code will be allowed to slip 
back into oblivion. 

Hearings on the code will be held 
“probably before Sept. 1,” ADVERTIs- 
ING AGE is informed, and the post. 
ponement is due solely to the desire 
of the NRA to give sufficient time to 
all interests involved so that they 
may, if possible, have the opportu: 
nity of “getting together and crystal: 
izing ideas, and thus make it pos. 
sible to hold a hearing which would 
quickly result in final agreement on 
all moot points,” according to Deputy 
Administrator E. E. McCleish. 


Inopportune Time r 
The NRA has received an impres 


sive number of letters and telegrams natur. 
on the subject of the code, many at thirt 
which are said to strongly favor its y 
adoption, even though certain influen All-Si 
tial groups have expressed great op 
position to many of the code’s pro benef 
visions. P] 
The postponement, Mr. McCleis! aye 
pointed out, is the result of a num lots C: 
ber of requests for further time | 
study the proposed code. For er small 
ample, the Pacific coast interests re °Th 
quested more time because of their e 
distance, while several others de Groun 
clared that the protracted heat ani 
the number of absentees in agen) 48 36 
offices slowed up study and discus | 
sion of the code’s features. In al New 
dition, John Benson, president of the team ; 
American Association of Advertisils 
Agencies, nominal sponsor of tht busine 


code, is in Europe and is not sched 
uled to return until a day or so be 
fore the date originally set. 

M. E. Maggart, Maggart Corpora 
tion, Chicago, who has taken an 4 
tive interest in agency code matte! 
is reported to have suggested tha 
Aug. 26 might be a suitable date 0! 
a hearing, and the administratio! 
will give some consideration to this 
date, it is intimated. 


G. F. Shifts Two 


Geoffrey Baker has been appointed 
assistant to the president of Gé 
eral Foods Sales Company, Inc. ® 
cording to announcement this wee 
by James F. Brownlee, president. 
succeeds A. E. Stevens, who is 20 
assistant to the president of Frosté 
Food Sales Corporation. 

J. W. Schmalz was appointed ® 
head Log Cabin syrup sales. 


@® METROPOLITAN 


cost ever before 


GRAVURE, 


with 
trated in the area 
country’s retail business. 


offers the lowest 
available in ROTO- 
circulation concen- 
doing 67% of the 


Met rOOOMTAT. 


Over 5.250.000 families 
Nearly 16.000,000 readers 
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11, 1934 


e (ABOVE) Some of the 48,000 fans who saw the 
American All-Stars win over the National All-Stars, 
9 to 7, on July 10, at the Polo Grounds. 


e (RIGHT) Klein is out at second as Gehringer throws 
to Gehrig on first, trying for a double play on Ort. He 
dida’t make it. Seventh inning. Arrow indicates ball. 


e (BELOW) Foxx whams a hit, scoring Ruth, in the 
fifth inning. (Al News Photos) 


| Oh yeah? 


Tuery said this baseball poll was a 
.) natural for the small towns! More than 


‘thirty papers invited readers to select an 
at All-Star team from each league. Object: 
{benefit game for the Professional Ball 
Players Association. Over 200,000 bal- 
= — lots came in; and 60,858 came from that 
ea: small town paper—the New York News! 
cir * Lhe game came off July 10, at the Polo 
 ® Grounds. Gates closed at 12:30, with 
ny & 48,363 inside and $52,982 in the till! e 
ai @ New York and The News are an All-Star 
_team that will earn a big gate for any 
te business! Why not play ball with us? 


THE i NEWS 


New York's Picture Newspaper 
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Advertising Regulations Under the 
Agency Code 


One of the provisions of the pro- 
NRA code for advertising 
agencies relates to regulation of ad- 
vertising copy, and provides that the 
code authority “shall, as soon as 
practicable, in cooperation with the 
owners of advertising mediums and 
advertisers, establish regulations de- 
signed to prevent the publication of 
misleading or untruthful advertising, 
for the protection of the public and 
of its confidence in advertising.” 

If the code is approved and put 
into operation, which seems more or 
less doubtful at present, its man- 
datory provisions with regard to copy 
regulation may accelerate action in 
the direction of a practical and effec- 
tive system for the elimination of 
objectionable advertising. Prompt 
development of such a program will 
silence those who are still insisting 
that the public welfare demands the 
enactment of legislation of the Tug- 
well-Copeland variety by Congress 
when it meets again in December. 

All advertising interests are now 
agreed on the proper course of ac- 
tion, namely, voluntary self-regula- 
tion instead of waiting for federal 
regulation to be imposed through 
statutory enactment. But the case 
for the latter will be measurably 


posed 


strengthened, if advertising interests 
fail to provide their own machinery 
for regulation. That is why the ap- 
proval of the agency code may serve 
a useful purpose in hastening devel- 
opments within the industry. 

It is to be noted that the proposed 
code sets up as the objective of the 
plan for regulation the prevention of 
publication of misleading or untruth- 
ful advertising. This idea has been 
urged for a long time by ADVERTISING 
Acr, with the thought that it is bet- 
ter to eliminate objectionable copy 
before it appears than to debate its 
character or the damage caused after 
it is in circulation. Obviously the 
cooperation of publishers is necessary 
to make such a plan possible. 

But if the code authority set up for 
advertising agencies formulates reg- 
ulations acceptable to advertisers 
and publishers, and if the latter put 
these regulations into effect with the 
support of the other two groups, self- 
regulation will become an established 
fact. And once established, it may 
easily become such an obviously de- 
sirable measure for the improvement 
of advertising that it will remain 
effective long after the codes them- 
selves have expired. 


Bleeder Posters Banned 


The Outdoor Advertising Associa- 
tion of America has recommended to 
its members that bleed posters, such 
as those recently shown for LaSalle 
and Pontiac automobiles, be not ac- 
cepted for posting hereafter. The 
reasons given for this action are that 
the dimensions of these posters are 
not standard, and that they compli- 
cate the work of the plant-owner. 

While it is easy to sympathize with 
the desire of the outdoor advertising 
industry: to maintain standardization 
of the 24-sheet posters for which the 
structures maintained by the plant- 
owners were designed, it is evident 
from the actual posting of the La- 
Salle and Pontiae advertisements that 
they can be accommodated on the 
panels. No doubt they caused some 
trouble to the posting crews not in- 
structed in advance regarding them, 
but they attracted enough additional 
attention to justify the extra trouble 
and expense assumed by the advertis- 
ers and the additional labor required 
of the plant-owners. 

When bleed border advertisements 


appeared first in the magazines, there | 


was some objection to them, and some 
publishers at first were not prepared 


mechanically to produce them. But 
now practically all magazines offer- 
ing color also provide bleed borders, 
charging an additional rate which is 
intended on the one hand to cover 
the additional 
and on 


production expense, 
the other to equalize the 
space cost as compared with that paid 
for standard units. 

It seems to ADVERTISING AGE that 
the correct position of the owner of 
an advertising medium is that he 
will furnish any reasonable service 
desired by advertisers, provided it 
does not impair the utility of the me- 
dium nor reduce its acceptability to 
tne public. It should always be un- 
derstood, of course, that charges for 
extra services will be made, commen- 
surate with their value and the cost 
of rendering them. 

We have no 
whether 


means of knowing 
any considerable demand 
for bleed posters would develop, if 
their use were permitted by the out- 
door industry; but we believe that 
it is a mistaken policy for the latter 
to ban such posters if their use tends 
to add value to outdoor showings, 
and thus to make the medium more 
attractive and useful to advertisers. 


peony 
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—Adolph Schus in The Saturday Evening Post. 
"It was good experience!" 


Voice of the Advertiser 


No Need For Clothes If 


Nudism Wins, Says Kraus 
To the Editor: I read with much 
interest your editorial in the Aug. 4 
issue of ApDVERTISING AGE entitled 
“Nudism and the Clothing Trade.” 

We heartily agree with you when 
you suggest that the clothing indus- 
try should devise garments that come 
nearer to fitting the demands of men 
for cooler and more comfortable 
wear. This we have done, so far as 
garters are concerned, in the crea- 
tion of the new “Miracle Elastic” 
Paris garters which will be placed 
on the market early in September. 
We are so sure that these ‘Miracle 
Elastic” Paris garters are more com- 
fortable to wear than to go garterless 
and that they will be easier on a 
man’s leg than any garter he has 
ever worn, that we are going to risk 
$1,000,000 in inviting men to wear 
these garters for a week and return 
them for refund of the full purchase 
price, if they do not live up to our 
claims. 

The proposition of developing com- 
fortable clothing is only one leg of 
the stool. If the challenge of nudism, 
in general, and semi-nudism, in par- 
ticular, is not successfully met, there 
will be no need for comfortable cloth- 
ing. It is necessary, in our opinion, 
to establish in the minds, first, of 
the manufacturers themselves; then 
clothing merchants in general; and, 
finally, the public, an appreciation 
for and the propriety of adequate 
apparel. We have no intention of 
forcing physical discomfort upon the 
men and women of America or else- 
where. To attempt such a thing 
would be foolish. It is our convic- 
tion, however, that men and women 
can be made to feel perfectly com- 
fortable in adequate apparel because 
no physical hardship is entailed and, 
certainly, mental satisfaction gener- 
ally enhanced. 

In the campaign which we are in- 
augurating, we are meeting the chal- 
lenge of nudism head on. Obviously, 
we are attacking nudism, in general, 
but semi-nudism, in particular. We 
are very much concerned—and be- 
lieve that everyone interested in the 
apparel industry likewise should be 
—in the fact that the trend toward 
wearing less clothing is undoubtedly 
a serious menace to the apparel in- 
dustry. 

Psychological factors are involved 
in this situation, apart from moral 
and sociological considerations. By 
today’s standards, an automobile is 
considered an economic asset rather 
than an economic liability. Yet the 
inverse is probably nearer the truth, 
in spite of people’s attitudes. One 
must credit automobile advertising 
and merchandising for the public ac- 


ceptance of the necessity for auto- 
mobiles. Not many years ago, cig- 
arettes were tabu. Most women did 
not smoke them. Employers looked 
with disfavor upon young men who 
did. That was the public’s attitude 
toward cigarettes 25 years ago. Had 
cigarette manufacturers been con- 
tent to swim with the tide or to fol- 
low public inclination at that time, 
we would not have universal use of 
cigarettes today. Years ago, conserv- 
ative people considered an automo- 
bile an economic liability—not an as- 
set. Likewise, years ago, people 
generally considered proper attire an 
economic and social asset and, cer- 
tainly, an essential moral contribu- 
tion—according to the accepted stand- 
ards of their day. Today, clothing 
standards, which, in reality, are peo- 
ples’ attitude toward clothing, have 
changed so that we find proper dress 
considered a liability rather than an 
asset, from various standpoints. In- 
decent dress, which, in many in- 
stances, describes the situation more 
pointedly than inadequate dress, is 
a socially accepted thing and, by im- 
plication, becomes the right thing. 
The progressively growing trend in 
this direction is the result, not the 
cause, of changing attitudes toward 
dress. 

So far as the retail merchants are 
concerned, we have adequate evi- 
dence that they recognize the menace 
of the trend of semi-nudism. They 
are ready and anxious to do some- 
thing about it. 

As we pointed out before, our pur- 
pose is not to subject men to the 
wearing of uncomfortable clothing or 
accessories. Quite the contrary! We 
believe that they should dress more 
comfortably. But, what is more im- 
portant, we must prove to them that 
being adequately dressed is more 
comfortable than being otherwise. 
We know, for example, that many 
men have told us that they do not 
wear garters because garters are un- 
comfortable. These were excuses— 
not reasons. We asked these men 
to wear the type of garter we are 
about to feature in our advertising 
They admitted after wearing them 
that they felt more comfortable with 
garters than without them. The 
point involved here is that the pub- 
lic does what it thinks or believes 
is the comfortable thing to do. If 
the public can be convinced that it 
is more comfortable to wear garters 
than not to wear them, the need for 
conditioning the public mind to the 
acceptance of this fact is too appar- 
ent to escape attention. 

It is perfectly good business, as 
you suggest, to swim with the tide 
—if by swimming with the tide is 
meant keeping in step with progress. 
But the flair back to nudism, in gen- 


No. 625. The Yankee 

New England. 

A detailed breakdown of the natiy 
white population of foreign or mixe 
parentage in the Yankee Networ} 
listening area, compiled from JU, g 
census reports, and giving informa 
tion for each station in the chain, 


Network 4; 


No. 626. Collegiate Digest 

An interesting and _ informatiye 
booklet prepared by Associated (og. 
legiate Press, describing the functioy 
of Collegiate Digest, a rotogravyur 
weekly magazine supplement for ¢g}. 
lege newspapers. Also contains , 
wealth of material on the colleg 
market, including the amounts spen 
for clothes, toiletries, ete., by the 
student body. 


No. 627. The Truest Barometer 4 

Business. 

An effective demonstration of the 
fact that street car traffic figures sup 
ply the truest business barometer 
Contains statistics showing the up 
ward trend in street car traffic in, 
number of the country’s most impor. 
tant cities. Published by Barron Gf 
Collier, Inc. 


No. 628. 
ties. . 
A feature of this volume publishe 4 

by National Home Monthly is a serie 4 

of maps of leading cities in Canada 

divided into vari-colored areas whic 
portray the best, second best, et¢ 
purchasing sections. Condensed mar 

ket data on each of these cities a 

companies the map. 


Select Market Opportunity 


eral, and semi-nudism, in particulary 

is retrogression—not progression. 
JOSEPH M. KRaAuvs, 
Advertising Manager, 
A Stein & Co., Chicago. 
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“Next to Nudism” 


Campaign Started 

To the Editor: The editorial i 
your Aug. 4 issue, “Nudism and tht 
Clothing Busi 
ness,” interests 


deeply. 
We enclost 
Ey! copies of two hal 
“' page advertise 
ments for our ¢ 
ent, The Roehm 
Roehm Compal! 


wuire, porous Of Dayton, whit 
pene el ran in Men’s We 
early last spring 
=: These advertist 
ments were buil 
around tht 
“nudism” theme, 
- a means of sellivs 
more whité 
porous clothing “ 
men. 

“Next to Nut 
ism” and “Let tht 
Blessed Sunshitt 
In — to You 
Skin,” “The Portrait of a Nudist ” 
City Dress,” etc., should have be 
followed by more of a similar natur 
built around the central theme afot 
mentioned. We also suggested a m# 
service to local dealers. F 

Due to the illness and death © 
Mr. Louis B. Roehm in the eal 
summer this series was held up J 
at a time when results might bat 
been forthcoming, especially taki" 
into consideration the extremely ™® 
weather during June and July. 

This is not meant merely to él 
orate on that old saw about sé 
minds running in the same channe .- 
but we congratulate you on the = a 
torial, and meditate that perhaps ° 
were on the right track after 


J. L. Soe 
Vice-President, The Parker Adve” 
ing Company, Dayton, 0. 


THE ROEHM-ROEHM CO. 


wee wemeee 
DAYTON, OF10 
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ADVERTISING AGE 5 


the web 


“W ASTEX”—aptly termed “The Miracle Yarn”—is the new elastic yarn that gives 
us garments, in both woven and knitted fabrics, that mould themselves per- 
fectly to our figures yet yield comfortably to every movement—that never sag or bag 


or lose their shape. It is rapidly revolutionizing our ideas about the things we wear. 


Into every branch of garment making it is finding its way—changing traditions 


that are generaticns old and giving to us garments of unbelievable comfort and 


unapproachable style. 


“Lastex” advertising has had a difficult task. It has had to change the thinking and 
the practice of an age-old industry. It has had to sell not merely a superior 


product, but the revolutionary idea back of the product. 


Assisted, as it has been, by a sales and merchandising program of unusual effective- 


ness, it has done its job. 


It is a thrilling story that “Lastex” has to tell, and that Campbell-Ewald has been 


privileged to express in terms of advertising. 


We look upon it as a rather striking example of “Advertising Well Directed ” 


ms, verlising 


CAMPBELL-EWALD COMPANY 


HENRY T. EWALD, PRESIDENT 
General Motors Building, Detroit 


NEW YORK CHICAGO : SAN FRANCISCO -« LOS ANGELES - PORTLAND 
TORONTO + MONTREAL 


Advertising Counsel for — CADILLAC, LA SALLE, BUICK, PONTIAC AND CHEVROLET MOTOR CARS — BURROUGHS ADDING MACHINES, 
TYPEWRITERS, CASH REGISTERS — U. S. RUBBER TIRES, RUBBER SPECIALTIES, GAYTEES, KEDS, GOLF BALLS, “LASTEX"’ — CHESAPEAKE 
& OHIO RAILWAY — PERE MARQUETTE RAILWAY — AUSTRALIAN NATIONAL TRAVEL BUREAU — TRANSCONTINENTAL & WESTERN AIR 
EXPRESS — GREENBRIER HOTEL — GENERAL MOTORS TRUCKS — MISHAWAKA RUBBER BOOTS & SHOES — AC SPARK PLUGS — UNITED 
MOTORS SERVICE — DELCO-REMY IGNITION — KLAXON HORNS — HYATT ROLLER BEARINGS — NEW DEPARTURE BALL BEARINGS 
HARRISON RADIATORS — DELCO ELECTRIC MOTORS — DELCO-LOVEJOY SHOCK ABSORBERS — HIRAM WALKER & SONS, 
DISTILLERIES — POSTEL MILLING COMPANY, FLOUR — DETROIT SODA PRODUCTS, BAKING SODA — NATIONAL BANK OF DETROIT. 
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Advertising Prospects 
Given a Duck Dinner 


Live ducks, expressed to the home 
addresses of the advertising manag- 
ers of a dozen arms and ammunition 
firms, was the unique method hit 
upon last week by Harvey C. Ken- 
dall, business manager of Rotarian 
Magazine, to focus attention on the 
hunting issue of the publication, 
which will be issued in October. 

The ducks were followed up in 
quick succession by a_ broadside 
covered with buckshot, an actual 
duck-call decoy fastened to an en- 
velope, and an exploded duck shell 
of the recipient’s own manufacture, 
with an advertising story tucked in- 
side. 


Southern States 


Solicit Tourists 


Six southeastern states are formu- 
lating an organization on the lines 
of the New England Council to at- 
tract a part of the estimated $4,000,- 
000,000 spent annually by tourists. 

A mass meeting of representatives 
of Virginia, North Carolina, South 
Carolina, Georgia, Alabama and Flo- 
rida will be held in the fall. 


Swearingen Promoted 


Henry C. Swearingen, who has 
been with Kelly-Springfield Tire Com- 
pany for 17 years, has been appointed 
general sales manager of the com- 
pany. 


1933 WHOLESALE 
TRADE. FIGURES 
ARE RELEASED 


Year’s Sales Estimated at 
$31,000,0000,000 


Washington, D. C., Aug. 9.—There | 


were 159,724 wholesale’ establish- 
ments in the United States in 1933, 
with net sales that year amounting 
to $30,482,271,000, preliminary figures 
compiled in connection with the 
census of American business, and re- 
leased by William L. Austin, director 
of the bureau of the census, Depart- 
ment of Commerce, reveal. 

When these figures have been 
finally completed, the bureau antici- 
pates that the existence of more than 
162,000 wholesale establishments dur- 
ing the year in question will be 
shown, and that their sales during 
1933 will have approximated $31,000,- 
000,000. For census purposes, a whole- 
sale establishment is a place of busi- 
ness where all or a major part of the 


goods are sold or distributed on a 
wholesale basis. 

Paid employes engaged in whole- 
sale trade totaled 1,179,358. Of this 
number, 1,058,767 men and women 
were employed on a full-time basis 
and 120,591 were part-timers. These 
employes were paid $1,645,539,000 in 
salaries, wages, and commissions dur- 
ing 1933, of which $58,875,000 went 
to part-time employes, making the 
average weekly payroll in the whole- 
sale trade about $31,645,000. While 
part-time employes constituted 10.2 
per cent of the total number of em- 
ployees, they received but 3.6 per 
cent of the payroll. On the other 
hand, the full-time employes made up 
89.8 per cent of the total and received 
96.4 per cent of the payroll. The em- 
ployment and wage figures do not in- 
clude proprietors and firm members 
or their compensation and drawing 
accounts. 


8 States Do Most Business 

Approximately one-half (49.27 per 
cent) of the total volume of business 
reported by wholesale establishments 
is accounted for by four states, and 
another four states add a third more, 
so that the eight states with more 
than a billion dollars worth of whole- 
sale business annually make up 67 
per cent of the total volume. 

New York is well in the lead among 
the states, with sales amounting to 
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SUMMARY OF 1933 WHOLESALE TRADE 


‘ 
Amount of Amount ege of Business 
1933 19 tt 'o t 29. 
Total 9 S ce 
Alabama 1,48 1,743 187,886 G2 574,145 <67.3 2 
Arizona 469 358 49,761 216 97,554 =49.0 41 43 
Arkansas 1,119 2,052 115, 754 38 373,074 =-69.0 36 = 
Califoraia 11,003 9,751 2,272,125 7.45 4,189,323 =45.4 3 4 
Colorado 1,742 2,075 230,781 275 539,626 ~57.3 27 3 
Connecticut 1,314 1,349 220,617 +72 520,551 -57.6 28 23 
Delaware 238 286 47,785 16 118,087 -59,5 43 2 
Dist.of Columbia 482 496 140, 369 +46 261,083 -46.2 % 37 
Florida 1,985 2,054 256,006 84 466,535 =45.1 26 
Georgia 2,205 3,183 386,538 1.27 1,016,496 -62.0 19 u 
Idaho 758 674 49,155 16 95,616 48.6 42 “A 
Illinois 11,837 11,587 2,772,669 9.09 6,861,067 ~59.6 2 2 
Indiana 4,247 3,7¢% 399,330 1.21 921,561 =56.7 17 ) 
Iowa 5,057 4,954 447,254 1.47 1,057,006 «57.7 13 12 
Kansas 4,335 4,223 281, 728 292 1,020,677 -72.4 24 <4 
Kentucky 1,973 2,027 259,871 85 522,495 =-50.3 25 
Louisiana 2,026 1,729 420,713 1.38 836,197 ~49.7 16 
Maine 788 987 97,686 32 189,975 =48.6 37 
Mary lend 2,203 2,205 367,697 1.21 741,367 =-50.4 21 
Massachusetts 5,035 6,066 1,422,997 4.67 3,065,856 <53.6 6 
Michigan 5,777 5,272 862,722 2,83 2,172,409 ~60.3 3 > 
Minnesota 5,001 65,522 793,495 2.60 1,716,944 -53.8 10 
Mississippi 1,246 1,713 142,831 47 385,226 62.9 33 3 
Missouri 5,908 6,674 1,362,897 4.47 3,361,721 59.5 7 5 
Montana 1,231 1,249 46,073 015 158,545 -52.0 4 41 
Nebraska 3,280 2,890 393,135 1.29 1,054,064 -62.7 18 13 
Nevada 141 96 9,9%A 203 13,719 27.6 49 49 
New Hampshire 282 326 32,720 okt 61,414 46.7 46 45 
New Jersey 2,648 2,%4 491,049 1.61 1,008,881 ~51.3 1 16 
New Mexico 390 317 25,237 08 53,547 =52.9 47 7 
New York 21,506 25,311 7,863,017 25.79 17,604,6% <-55.3 1 
North Carolina 2,271 2,413 372,312 1.22 717,432 48.0 20 23 
North Dakota 2,350 2,619 90,278 30 262,430 65.6 3 % 
Ohio 8,269 8,077 1,576,675 5.17 3,094,100 -49,0 5 3 
Oklahoma 3,934 4,179 294,851 97 773,398 61.9 23 2) 
Oregon 1,225 1,439 192,841 263 466,821 58.5 29 29 
Pennsylvania 9,559 10,542 2,116,772 6.94 4,777,292 55.7 4 3 
Rhode Island 526 737 132,477 043 300,072 55.9 35 5 
South Carolina 1,216 1,539 164, 283 254 333,528 -50.7 @ “ 
South Dakota 1,655 1,973 71,770 024 236,280 =69.6 40 iS 
Tennessee 1,929 2,256 428,374 1.41 1,068,981 59.9 15 ll 
Texas 6,876 9,606 1,048,131 3,44 2,804,518 62.6 8 r) 
Utah * 646 736 85,955 228 180,101 =-52.8 39 40 
Vermont 247 28 35,561 012 57,393 38.0 45 46 
Virginia 2,333 2,34 331,537 1,09 656,309 49,5 22 %4 
Washington 2,696 2,591 435,822 1.43 937,768 53.5 14 18 
West Virginia 1,158 1,122 170,269 56 HA6,839 -50.9 31 33 
Wi sconsia 4,115 3,515 465,205 1,53 979,276 62.5 12 1” 
Wyoming $47 283 18,716 -06 ~ %, 661 —4Gz0. 48 48 


$7,863,017,000, or 25.79 per cent of 
the total for the United States. The 
other ranking states in the order of 
importance are Illinois, California, 
Pennsylvania, Ohio, Massachusetts, 
Missouri, and Texas. 

The same eight states did 65.88 per 
cent of the wholesale business in 
1929, although the order of their im- 
portance has changed except for New 
York, Illinois, and Texas which still 
retain first, second and eighth places, 
respectively. California moved up 
from fourth place to third, changing 
places with Pennsylvania. Ohio 
moved up from sixth to fifth position. 
Massachusetts advanced from seventh 
to sixth place, while Missouri de 
scended from fifth position to sev- 
enth. The changes in the ranking of 
the various states since 1929 are 
shown in table which is reproduced 
on this page. 

“In spite of the marked improve- 
ment shown during the last few 
months of 1933, the year as a whole 
does not compare favorably with 
1929,” the report continues. “In 1933, 
the volume of business was 55.9 per 
cent below that of 1929, salaries and 
wages were 45.3 per cent lower, and 
the number of employes decreased 
26.5 per cent. Since payroll decreased 
much more than the number of em- 
ployes, it would appear that the av- 
erage earnings of employes engaged 
in wholesale trade in 1933 were about 
25.6 less than in 1929. The average 
annual sales per employe showed a 
reduction of about $17,179 (from 
$43,025 to $25,846 per employe) partly 
because of the lower prices prevailing 
in 1933 which necessitated handling 
a larger physical volume per dollar 
of sales. 

“As shown in Table 1, 18 states 
registered a decrease in the volume 
of wholesale business, as compared 
with 1929, larger than the average 
decrease for the United States. The 
largest decreases are to be found in 
the wheat states, most of the cotton 
belt, and in Michigan which suffered 
heavily from the slump in the auto- 
mobile industry. States showing a 
decrease under 50 per cent numbered 
13, the smallest decreases being 
shown for three of the New England 
states and for several coastal states 
which engaged both in foreign and 
domestic commerce. 

“While these comparisons are in- 
teresting and significant, it must be 
remembered that the two censuses 
are not exactly alike, at least in some 
respects, due largely to differences 
in the canvass, coverage, and classi- 
fication. Just whence the differences 
in the number of establishments and 


volume of business come will be ap- 
parent as soon as data are published 
by kind of business and type of es- 
tablishment.” 


Offers Supertotalizer 
Felt & Tarrant Mfg. Company, Chi- 
cago, has introduced a new comp 
tometer known as the Supertotalizer. 
The outstanding feature of the ma 
chine is the supertotal register where 
subtotals are transferred and 2% 

cumulated, eliminating recapping. 


Joins Ritt-Miller 


Harry Armstrong, formerly with 
John Bornman & Son, Detroit, as well 
as D. F. Keller & Co., and Bert L 
White Company, both of Chicago, 
has joined Ritt-Miller Company, Chi- 
cago printer. 


Uses New England Chain 


Radio advertising for Yeasties will 
be heard over the stations operated 
by the New England network in 
stead of the Yankee network, as re 
ported in the Aug. 4 issue of AD 
VERTISING AGE. 


Reese Gets Color Account 

Ansbacher-Siegle Corporation. 
Staten Island, manufacturer of cos 
metic colors, has appointed Thomas 
H. Reese & Co., Inc., New York 
Magazines and trade papers will be 
used. 


c hicago Golfers Meet 


The fourth tournament of the 


Western Advertising Golfers Associa 
tion will be held Tuesday, Aug. 14 
at the Chicago Golf Club, Wheatol 
Ill. 
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SQUABBLE OVER 
PRICE FIXING 


IN TIRE CODE 


tdvertised Brands Given Ad- 


yantage, Is Claim 


Washington, D. C., Aug. 9.—A free 
for all squabble over price fixing 


provisions of the tire code marked 
the hearing here this week on the 


proposal to modify minimum price 
independents and 
sma!! dealers decrying efforts to fix 


sche lules, with 


which would recognize no dif- 


rice 
+t nee between advertised and “un- 
known” brands. 

Strenuous opposition to the pro- 
posed change was voiced by Carl 
Ragnitt, J. & R. Motor Supply 
House, Chicago, which operates 26 
stores selling a brand of tires not 
widely known. He recommended 
that the entire tire pricing situation 


be cleared up once for all through 
the restoration of a provision in the 
code which 
below cost. 


would prohibit selling 


and the outlets of oil companies, they 
declared that the price minima had 
resulted in a reduction of sales. 
Price fixing in any form could not 
be enforced, and Administrative 
Order 410-3 should be withdrawn, 
they said. 

The proposal before the hearing 
as to “floor levels’ would apply to 
all brands of tires, with the follow- 
ing exceptions: Firestone High 
Speed, General, Goodrich Silvertown, 
Goodyear All Weather and U. S&S. 
Royal. Tires sold by mail order 
houses, through catalog only, would 
also be excepted. 


Watson Joins Paper 
W. W. Watson has been appointed 
director of advertising for San An- 
tonio Express and Evening News. 


Plan Insurance 
Conference at 


Rye, N.Y +5 Oct. I 


New York, Aug. 9.—The annual 
convention of the Insurance Adver- 
tising Conference will be held at 
Westchester Country Club, Rye, N. 
Y., Oct. 1-3, it was definitely an- 
nounced this week. 

Albert Haase of New York, Merle 
Thorp, Nation’s Business, and A. T. 
Falk, director of research and educa- 
tion of the Advertising Federation of 
America, are among the prominent 
|advertising men who will be featured 
}on the program, according to Arthur 


Fisk, Prudential Life Insurance Com- 
pany, Newark, N. J., who is chairman 
of the program committee. 

Another speaker will be Edward 
Ekdahl, administrative officer of the 
national highway study being con- 
ducted by Massachusetts Institute of 
Technology. This is a subject in 


|which the Insurance Advertising Con- 


ference has been deeply interested 
for many years. 


Agency Adds Space 


Additional space comprising about 
two-thirds of the 22nd floor of the 
Paramount Bldg., New York, has 
been leased by Donahue & Coe, Inc., 
to accommodate enlarged personnel 
due to new business and the recent 
expansion of the agency into radio 
broadcasting activities. 


Attractive Cook Book 
Is Issued by Libby 


An exceptionally attractive ccok 
book, in which an unusual amount of 
space is given over to beautiful four- 
color illustrations of the finished 
product, has just been published by 
Libby, McNeill & Libby, Chicago. 

Written by Mary Hale Martin, 
Libby, McNeill & Libby home econo- 
mist, the book contains a wide as- 
sortment of “my best recipes,” cover- 
ing almost every conceivable use of 
“Libby’s 100 Foods.” 


Opens New Office 


Western Gas has opened a new 
district office at 1064 Peoples Gas 
Bldg., Chicago. The office will be 
managed by Craig Espy, vice-presi- 
dent of the company, who will be as- 
sisted by W. G. Russell. 


Indirect tribute to the power of 
advertising was paid by a number of 
those testifying, including Mr. Rag- 
nitt, who declared that since floor 
levels were fixed his concern has 
lost between 50 and 60 per cent of 
its business. The establishment of 


minimum price schedules, he said, 
iD had brought on “consumer strikes 
ed and made bootleggers out of tire 
es: dealers.” 


This argument was advanced by 
Emanuel Rosenfeld, one of the ‘“‘Pep 
Boys,” an organization operating 37 
hi- retail tire stores in and about Phila- 
ip. delphia. He asked that “price fixing 
in its entirety” be eliminated, and 
charged that the minima are not be- 
} ing adhered to by many of the big 
distributors. With minimum prices 
set, his own firm has lost heavily, 
he said, since with no difference be- 
tween advertised grades of tires and 


. “unknowns,” buyers favored the ad- 
L. vertised brands. 
go, James M. Butler, representing the 


hi- Pharis Tire Company, Newark, O., 
referred to company stores, master 
stations, wide credit allowances and 


n the new retreading service as selling 
vill advantages enjoyed by the “big 
ted four.” He declared: 
rs “These things are all right. I have FOUR ROSES 
re: no quarrel with them; and if they 
AD are right and proper, they will con- 
tinue. The Goodyear Tire Company 


JOINS 


in the past few years, we are told, 
nt has spent $27,000,000 in advertising. 


Ae CHICAGO’S “SKYLINE OF SIGNS” 
COs: time, | doubt if the Pharis Company 

"1 has spent half a million. You can 

TK 


hardly look out of your window in 


" — ' ;, ; 2 a : . . . 
ae cece pone ane ewe Backing up and vitalizing its extensive magazine and newspaper campaign, 
year advertisement. ti . BF | ; " 

“Gentlemen, if it were not for this Frankfort Distilleries now joins the distinguished “Blue Book of National 
hearing. I doubt if any of those now Advertisers” on Chicago’s “Skyline of Signs.” 

the sitting on this platform ever would 

“i lave heard of the Pharis Company. Brilliantly colorful, the Four Roses spectacular flashes its message to more 

ton, The big companies have all these i leo Ge el ei aaa lias Hac enkas Gane oremiytene theme. 
advantages, which cost them a great 

me (eal of money. But don’t make us wy 


Chicago’s “Skyline of Signs,” created by Federal Electric, has become an 


‘ell our tires at the same price at a ee 
yes bd institution known throughout the world. 


¥hich they sell theirs. We can’t do 
it.” 


WE DO OUR PART 


' Little: Mane tee Ponee Along its brilliant pathway you will find such outstanding names as, General 
. . . . . $9 s e 
" BD. Levy, of the Fisk Rubber Electric, Chevrolet, Standard Oil, Phillips “66”, Borden’s Milk, Old Dutch 
7 Corporaiion, declared there could be Cleanser, Coca Cola, Chrysler, Canadian Club and a host of others. 
nO peace in the tire industry until — Pon . . 7 . 
the cost control provision in the We invite you to join this great assemblage of advertisers. Choice locations 
“anuta turers’ code was put in ef- are available—the cost, per thousand of circulation, is surprisingly low. 
) ‘ect. He doubted the value of fixed 
“inimnum price levels, but said that 
é “they were provided they should | — 
. *¢ Taised. He also was critical of 
“le propos i ials. He 
7 D posed differentials. 
°) mye ‘hat the proposed schedules F E D E R A 1 E L E # 4 R I C ™ ') M P A N 7 ’ I vu C . ; ‘ 
0 Trees and differentials had been | : 
Panne by the “big four,” and that C } # A U D E N E O N F E D E R A | # C O M P A N Y 
it they wor nial 
mr sxe Seman he Spe 225 NORTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 
“ae ‘ndustry would suffer. 
Further opposition to the main- BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON LOUISVILLE MILWAUKEE 
Winco of tha saaiemies iten onto MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. PAUL 
Ules, even though raised, and to the Subsidiaries: 


Propose 


FEDERAL BRILLIANT CO. 
St. Louis and 
Kansas City, Mo. 


differentials, was offered 


CLAUDE NEON FEDERAL CO. SOUTHWEST 
Oklahoma City, Okla. 
Wichita, Kansas 


i R. B. Prall and H. W. Jordan, of 
“Ohtgomery Ward and Co. Submit- 
S which showed the trends 
“Ss toward company stores 


rz = | 


Tulsa, Okla. 
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August 11, 1934 
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BROADCASTS OF 
FOOTBALL GAMES 
TO BE EXTENDED 


Associated Oil Acts Follow- 
ing Fans’ Vote 


San Francisco, Cal., Aug. 9.—The 
Associated Oil Company will sponsor 
320 station broadcasts of western 
football games in 1934, representing 
an outlay of $125,000 for exclusive 


broadcast rights 
and station time —— ====ssmeemee | 
under its  con- 
tract with the 
Pacific Coast 
Conference col- 
leges. 
With its 1934 
“Al Western! 
Football Fans 
Honor Roll” As- 


sociated has 
shown western 
advertisers 
a method of spur- 
ring latent public 
approval into an expression of ap- 
preciation. This “advertising cam- 
paign - built - on-an - advertising - cam- 
paign” resulted in the registration of 
some customers of Associa- 
ted asking for the continuance of the 
broadcasts. 

In 1933 Associated used over 50 
stations to broadcast 306 games. 
These broadcasts were mainly on the 
Pacific coast, although for special 
games facilities in Dallas, Louisville 
and Savannah, Ga., were used. As- 
sociated also sponsored the first com- 
mercial broadcast ever sent to 
Manila, when it backed the broad- 
casting of the annual Stanford-Cali- 
fornia “big game” in 1933. Last year 
marked the eighth consecutive sea- 
son of football broadcasting by As- 
sociated 


Harold R. Deal 


355,672 


Droves of Signers 


Harold R. Deal, advertising man- 
ager of Associated, conceived the 
idea of an “honor roll’ to be used 
as a test of the reaction of the pub- 
lic to football broadcasts. The roll, 
signed by some 355,000 persons, was 
headed by the statement: 

“I listen to and appreciate Asso- 
ciated football broadcasts; also go 
to the games as often as possible. I 
hope the broadcasts continue’ in 
1934.” 

Hundreds of these sheets were dis- 
tributed through service stations by 
the company’s personnel throughout 
the entire western territory. The 
company also wanted to know, if 
possible, how many of those signing 
the honor roll bought Associated 
products because of the broadcasts. 
To obtain this information approxi- 
mately 30,000 questionnaires were 
distributed simultaneously through 
service stations. More than 60 per 
cent of those filling out the cards 
declared that they bought Associated 
products because of the 1933 foot- 
ball broadcasts. 

As a consequence, Associated, con- 
vinced of the selling power of sports 
on the air, is planning more exten- 
sive broadcasting of sports events 
than ever before. 


Issues Annual Booklet 


The National Automobile Chamber 
of Commerce, 366 Madison Ave., New 
York, has published the 1934 edi- 
tion of “Automobile Facts and Fig- 
ures,” a data and reference book 
containing a wealth of material on 
automobile registrations, sales, etc. 


Names Redfield-C oupe 


Cortelyou Heads 


Advisory Committee 


George B. Cortelyou, president, 
Consolidated Gas Company, has been 
named chairman of the advisory 
committee of the American Standards 
Association. Other members of the 
newly organized committee are: 

Sewell L. Avery, Montgomery 
Ward & Co.; Lammot du Pont, E. IL 
DuPont de Nemours & Co.; Walter 
B. Gifford, American Telephone and 
Telegraph Company; Henry I. Harri- 
man, U. S. Chamber of Commerce. 
W. A. Irving, U. S. Steel Corpora- 


Radio Program 
Scores Hit For 
New Cigarette 


Chicago, Aug. 9.—A new cigarette, 
| Kentucky Winner, marketed by the 
|'Penn Tobacco Company, Wilkes- 
| Barre, Pa., reached the level of the 
| best sellers in many spots here last 
| week and is the subject of much con- 
| versation among smokers as a result 


tion; James H. McGraw, McGraw- | of a baseball broadcast over WBBM, 
Hill Publishing Company; Gerard | Columbia outlet. 

Swope, General Electric Company; The program inaugurated’ two 
and Daniel Willard, Baltimore &| weeks ago with a five-day teaser cam- 


Ohio Railroad. 


clared the campaign was the most 
effective he had ever experienced. A 
large cigar store chain just stocked 
its stores this week following the 
demand for the new fag. It is selling 
at 15 cents, two packs for 29 cents. 
Much speculation was rife as to 


who was marketing the new smoke | 


because the packages now being sold 
carry no manufacturer’s name but a 
Virginia factory permit. It is under- 
stood that the Brown & Williamson 
Tobacco Corporation is making the 
product for the Penn company. 
Kentucky Winners were first intro- 
duced to smokers in New England by 
a baseball broadcast on the Boston 
unit of the Yankee network, follow- 


Owens-Illinois Asks 
Doctors About Beery 


The Owens-Illinois Glass Company, 
Toledo, has completed a survey among 
members of the medical profession 
in every state to determine the gep. 
eral attitude toward the use of beer, 

In answer to the question, “Do yoy 
consider beer a health drink?” 55,5 
per cent said “Yes.” Another point 
brought out was that 67.5 per cent 
considered pasteurized bottled beer 
preferable to unpasteurized draught 
beer. 


——____. 


500 


New Address Given 


C. Ellis Hayes, newly appointed 
special representative of O. S. Tyson 
& Co., will make his headquarters at 


Advertising of Lanteen Medical 
Laboratories, Inc., Chicago, has been 
placed with Redfield-Coupe, Inc., New 
York. Trade papers will be used 
chiefly. 


Distiller to Jones 
Advertising of the Maryland Dis- 
tillery, Inc., Baltimore, a subsidiary 
of Distillers Corporation-Seagram’s, 
Ltd., has been placed with Ralph H. 
Jones Company, New York office. 


paign will follow the Cubs with Pat | ing introduction by the same com-| 379) N. Broad St., Philadelphia, ip. mate! 
ee, ae Flanagan, popular sports announcer,| pany of a pipe tobacco, Kentucky | stead of at 1601 N. Broad St., as pre. the © 
Rakovan in New Post at the mike. Ruthrauff & Ryan, Inc.,| Club, which experienced an unusual | viously announced. the 
George Rakovan, sales promotion | is in charge. demand following its radio debut. crenata hous 
manager, Toridheet division, Cleve- Over 100,000 cartons of the new cig- —___—_—_—_- Hotel Appoints Agency yee 
a ia : ° naiabeasta senna ; 4 —— dire 
land Steel Products Corporation, Bas) arettes were placed with Chicago Names Houck & Co. The Prince George Hotel, New oaigt 
resigned to become advertising and|qeajers during the teaser program. “ %.i riheigeor + — ct te paign 
» : ‘ "0 , Houck & Co.. Roanoke, Va., adver-| York, has placed its advertising ae. ya 
sales promotion manager of the| one rush to buy started with the an-|4;,; } aamal: ith Needham & Grol = 
Modern Coal Company, Chicago, a de tising agency, has been appointed to | count with Needham & Grohmann, Th 
subsidiary of the Peabody Coal Com- nouncement of the name and one/pjace advertising of the Knoxville | Inc. Newspapers, magazines and di. rive 
pany. large drug chain store operator de-|Gas Company, Knoxville, Tenn. rect mail will be used. ari 
sells Karthw orm ‘Trac tors... 
& 
. . ~ . . b4 c* HE 
IS ACTIONS are startling, his The Saturday Evening Post for thors, about their favorite chara 
. . - Ad ite 
methods unique. But when _ years. It is bought by men and __ ters, in the pages of their favor! IFE 
° ° ing 
Alexander Botts starts out to sell women who like to read about magazine, The Saturday Evenin, lOn 
an Earthworm Tractor, it’s sold! Alexander Botts, about Tugboat Post. 
When a story about Alexander Annie and Mr. Tutt and Florian 
| Botts appears on the pages of The — SJappey, and the many other char- 
} =] . 
| Saturday Evening Post, readers acters the Post has brought to na- 
| express their delight. tional fame. 
| And when Socony-Vacuum ad- It is bought by these people be- 
| . . . . . 
vertises Mobiloil in these same cause year in and year out they 
| pages, car owners go into action. have found Mobiloil side by side 
Mobiloil has been advertised in with stories by their favorite au- 
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matets 


WESTINGHOUSE 
IN EFFORT TO 
SELL LIGHTING 


500 Special Dealers Will. 


Be Enlisted 


O., Aug. 
dealerships 


land, 
500 


9.—Approxi- 
throughout 


Smith & Ross, Inc., Westinghouse 
agency, in which it was found that 
the sale of lighting equipment over 
a period of years followed 


closely | 


the curves of new building activity. | 


Since replacement business was de- 
cidedly small and buildings were far 
underlighted, the opportunity to tap 
1 new potential market 
modernization was recognized. 

It was believed, further, that the 
recent development of light meters 
for effective measurement of light, 
the national “better light—better 
sight” campaign of the Edison Elec- 
tric Institute, Westinghouse’s own 
drive for improved conditions 
through national and trade maga- 
zine advertising, and the general 


ea: 


| benefits 
through | 


dealers. These dealers will be com- 
posed of public utilities, lighting spe- 
cialty houses, contractor dealers, 
department stores and others. The 


ket, the proposed activities of West- 
inghouse in the campaign, and the 
which dealers will secure. 

“Light—The New Opportunity” is 
the title of the portfolio which 
brings out, among other things, what 
lighting research has_ discovered. 
Three definite steps are enumerated 
in today’s needs: Intensity must be 
increased; glare must be abolished; 
uniform illumination must be estab- 
lished. 

In the past, dealers have sold fix- 
tures and equipment. In the future 


tion will be furnished all dealers as 
|a guide to their surveys. A catalog 
is combined with the hand _ book, 


listing all Westinghouse offerings in | 
yortfolio outlines the potential mar- | 


the industrial and commercial light- 
jing field. 

| One of the most important aids to 
selling will be a Lighting Demon- 


stration Album which is divided into | 


five chapters with appropriate illus- | 


trations covering offices, homes, in- 


dustrials, stores and other 


users. | 


The salesman can instantly turn to | 


the chapter covering his 
prospect. A sales manual, furnished 
him, gives a page by page story of 
the album to aid him in his presenta- 
tion. 
Direct be fur- 


mail pieces will 


the untry will be established by | wave of lighting education through-|they will sell “lighting” according | nished dealers as well as folders and 
the lighting division of Westing- | out the country, had combined to|to present educational standards.| charts. A “plan of action book” has 
nouse Electric & Mfg. Company to|make the present an excellent time | Westinghouse dealers will be pro- | been compiled to direct the dealer 
conduct a drive to sell lighting on a lto establish an effective merchan-| vided with light meters and special|in his drive for greater profits. Sales 
direct promotion’ basis. The cam- | dising system for the practical sale | demonstrating equipment by which|training schools will be held by 
paign will be directed at factory, | of lighting. |special individual surveys will be | Westinghouse distributors through- 
office, store and home. Large portfolios have been com-| made and proper needs of every | out the country as another step in 
The decision to launch such aj|piled for Westinghouse representa-! room determined. the campaign. 
drive followed a survey by Fuller & | tives to sell the plan to prospective A handbook of tables and instruc-| The Westinghouse lighting sales 
_— 


Readers buy when Socony Vacuum 


advertises Mobiloil 


\a 


Mobiloil 


SOCONY- _ 


zines used.” 


THE MAKERS OF MOBILOIL 
AUTHORIZE THIS 
STATEMENT: 


“Our consistent use of The Saturday 
Evening Post for twenty-six years in 
advertising Mobiloil is clear evi- 
dence of the value we put upon this 
magazine as a medium to reach the 
motoring public of America. 

“During all these years in which 
Mobiloil has become the largest sell- 
ing motor oil in the world, The 
Saturday Evening Post has always 
stood first in our selection of maga- 


HE POWER THAT BRINGS NATIONAL REPUTATION TO AUTHORS AND 
IFE TO THEIR CHARACTERS IS THE SAME POWER THAT GIVES NA- 
ONAL REPUTATION TO ADVERTISERS AND LIFE TO THEIR TRADE we 


CODE 


ATURDAY EVENING 


“AN AMERICAN INSTITUTION’ 


if 


, 


immediate | 


NEWEST SAMPLE ANGLE 


NEW DENTIFRICE REPLACES 
GLYCERIN-LOADED PASTES 


“2-Brushing” Test Shows 
How to Really Remove, 
Slick Film 


4 


Glycerin, Skin-Softener in 

Most Hand Lotions, Found in 
9 Leading Toothpastes 

UP TO 42 PER CENT! 
x a 


1G INTRODUCTORY OFFER 100 


staan 2 Bid SERS 
MEDISALT 


OOTEm © FOLe Cemrnares 


: me 
{st Ee | = 
one 


CALL W ERN UNION 

arasnenee * 

6-Bold wer 
=—. 


"Call Western Union, pay 10 

cents, and get a bottle of Medi- 

salt,"" the coupon in the corner of 

this newspaper advertisement for 

Carey Laboratories says. Ruthrauff 

& Ryan, Inc., Kansas City, is the 
agency. 


drive is based on a practical need 
which makes every home, office and 
industrial plant a prospect. Greater 
efficiency, decreased accidents, 
greater economy, bigger profits, 
space utilization and satisfied em- 
ployes, will arm the lighting sales- 
man with powerful guns for the in- 
dustrial plant while less errors, in- 
creased capacity, happier employes, 
improved customer relations and 
other factors will give him a wealth 
of material for the office manager. 

In the home his appeal is still 
stronger with protection for the 
children, better health for all, com- 


plete relaxation, greater rest, im- 
proved entertainment facilities and 
more attractive rooms. 


The sales department of the West- 
inghouse Lamp Company is cooper- 
ating with the sales department of 
the lighting division, Westinghouse 
Electric & Mfg. Company, in the drive 
to sell lighting. The regular adver- 
tising schedule of both companies 
ties in with the campaign. 


Housing Drive 


Scheduled to 
Start Aug. 15 


Washington, D. C., Aug. 8.—The 
publicity and cooperative advertising 
campaign designed to make the na- 
tion house improvement and renova- 
tion conscious, is scheduled _ for 
launching Aug. 15, according to Ward 
Canaday, president of the United 
States Advertising Corporation, who 
is in charge. 

A staff of publicity men has been 
chosen to aid Mr. Canaday in the 
campaign to popularize renovation. 
J. Paul Yoder, formerly advertising 
and publicity director of the Chase 
National Bank of New York and at 
one time with the Federal Trade 
Commission, is assisting Mr. Cana- 
day. Jack O’Leary, former labor ed- 
itor of the New York World, is on the 
publicity staff, and Robert B. Smith, 
formerly Washington correspondent 
of the Philadelphia Public Ledger, 
is also on the staff. 

It has been decided to open the 
campaign with emphasis on improve- 
ments for home and renovation cam- 
paigns while laying the plans for the 
building promotion activities which 
will come later. 

FHA Administrator Moffatt admits 
that much depends upon the success 
of the renovation campaign and es- 
pecially the reception accorded by 
interested trade groups who have 
been asked to cooperate. The gen- 
eral public, it is hoped, will press for 
aid, which in turn will provide the 
necessary stimulus. 


Miss Hawkins Named 


Nana S. Hawkins, who has been 
managing editor of the St. Augustine, 
Fla., Record for several years, has 
been appointed editor of the paper 


by the board of directors, succeeding 
the late Herbert Felkel. 
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10 ADVERTISING AGE August 11, 1934 
Photo-Engraving |\Wrieley Places Mint cena cacenn ae)  SUGUST AVERTING DORASE FS 


Authority Named 


The code authority for the photo- 
engraving industry has been ap-| 
proved, and includes Adolph Schuetz, | 
Sterling Engraving Company, New| 
York; Albert Hoffman, Graphic Arts | 
Photo-Engraving and Color Plate | . 
Company, San Francisco; | Chicago, Aug. 

Adolph Buechele, Rogers Engrav- and say it often,’ 
ing Company, Chicago; Henry W.| precepts of the 
Grady, Southern Engraving Company, 
Atlanta; V. M. Ollier, Jahn & Ollier | 
Engraving Company, Chicago. 


573 Insertions 


10.—“Say 


’ 


late 


Stone Starts Agency 


Harry L. Stone has founded the 
Stone Advertising Agency, 150 Cause- 
way St., Boston. Mr. Stone was for 
eight years with Chambers & Wis- 
well, Inc., as vice-president in charge 
of production. 


Marks 75th Birthday 


The New Home Sewing Machine 
Company, Rockford, IIl., celebrated 
its 75th anniversary Aug. 7 by ship- 
ping a sewing machine from Chicago 
to Rio de Janeiro on the first flight 
of the International Air Express. 


Backus Promoted 


John A. Backus, formerly in charge 
of educational work for the engineer: 
ing department of American Type 
Founders Company, has been placed 
in charge of all of the company’s edu- 
cational activities. 


to the establishment of a 


the company revealed this week. 


every week day. 


consecutive Wrigley 


record breaking number of times. 


Without Break 


it quick 
one of the favorite 
Wm. Wrigley, 
Jr., and for many years the guiding 
| thought behind all advertising of the 
|Wm. Wrigley Jr. Company, has led 
unique 
record for continuity in advertising, 


On Sept. 6, 1932, the company re- 
leased to a large number of news- 
papers the first piece of small, poster 
style copy which runs on comic pages 
Today those news- 
papers are publishing their 574th 
advertisement. 
In addition, other publications which 
were added to the list later are pub- 
lishing Wrigley advertisements for a 


When newspapers on the list be- 
came aware of the large number of 
Wrigley insertions that had been run 
without the omission of a single is- 
sue, some 80 per cent of them, includ- 
ing many of the largest metropolitan 
dailies, seized upon the opportunity 
to show their standing as advertising 


'eral presenting the item in a box on 
| the front page. One newspaper went 
far as to utilize the 
| full-page advertisement. 


| SO 


| Wrigley’s record of almost 600 con- 
secutive insertions in newspapers far 


eclipses that of any other national 
advertiser, and 


in the country. 


Buys Plastics Paper; 


Corporation, New York, has 
Guide 
ern Plastics, a monthly. 


issue will appear in September. 
Alan S. Cole, formerly 


Cook, 


succeeds him in Chicago. 


associate editor. 


B. D. Hanson Dies 
B. D. Hanson, 
years editor and 


in Mauston, July 31. 


item as a 


is also believed to 
exceed that of any retail advertiser 


Shifts Staff Members 


Breskin & Charlton Publishing 
pur- 
chased Plastic Products and Plastics 
Book from Plastics Publica- 
tions, and will issue the two as Mod- 
The first 


western 
manager of the company, has been 
named general manager, with head- 
quarters in New York, and Dwight 
formerly sales manager of 
Toledo Synthetic Products Company, 
Perry H. 
Backstrom has been named advertis- 
ing manager, and Albert Q. Maisel, 


for the past 18 
publisher of the 
Mauston, Wis., Star, died at his home 


OMETIMES a worthy product is side- 


tracked — shelved — to favor other 
goods that are given the right of way. 


That is because the main merchandising track is kept open for products 


which are best supported at the Sales Spot. 


There is no resisting the steady consumer "pull" which results from 
effective point-of-sale material: Packages that create favorable impres- 
sions; inserts that insure proper use of product; counter merchandisers 
that keep the goods ‘out in front"; window displays and posters that link 
outlet and consumer together. These materials, properly prepared, keep 


the track open for quicker sales, better profits. 


Packed as it is with consumer influence, your sales-spot advertising 
deserves most thoughtful and serious attention. "US" can help you. 
With "US", color reproduction of every kind has but a single purpose— 
to keep merchandise moving. The seven "US" plants are equipped to 
produce every variety of sales aid; the unifying principle of them all is 


to help sell your products. 


Back of the ''U S" man who calls on you is an organiza- 
tion quick to comprehend your particular marketing 
problems, skillful in transforming ideas into sales-making 
materials, and capable of team-work with you and your 
advertising agency. 


he 


At the right is a check list; mark items which 
interest you, and mail to any "US" office. 
Promptly the ''U S" unified service will get under 
way to help sell your products. 


CINCINNATI 
320 Beech St. 


NEW YORK 
52-V E. 19th St. 


CHICAGO 
205-V W. Wacker Dr. 


veveeeeee. CARTONS 

aunitiawenl WINDOW DISPLAYS 

veces MAILING PIECES 

sila teincia SHOW CARDS 

spiel PACKAGE INSERTS 
..RECIPE BOOKLETS 

Re | 

nthe DISPLAY CONTAINERS 

veces... WINDOW PASTERS 

eciccbicbaad TRANSPARENCIES 

...... HANGERS 

.... CALENDARS 


Standard 1934 1933 Standard 1934 1933 
American Mercury ... 2,556 1,850 | Ladies’ Home Journal. 30,896 24,884 
Atlantic Monthly 3,325 eae eg rere eerie 33,571 27,916 
Current History ....- 1,977 882|Modern Magazines.... 13,619 8,223 
Forum and Century.. 2,470 9.518 |Needlecralt ...ccccsses 3,742 3,755 
Golden Book ........ 2,539 2,212| Parents’ Magazine - 10,546 8,875 
Harper's Magazine 6,811 5,643 | Pictorial Review - 12,262 11,594 
Review of Reviews... 4,025 3,866 |Screen Book ......... 8,145 5,192 
BeriDMers .ccceccccese 4,718 3,146|Screen Play ......... 8,725 4,774 

Tower Magazines .... 12,384 8,478 

Total Group 28,421 22,401|True Confession ..... 8,340 7,487 

G = True Romances ...... 7,141 625 
Prior oe ee 15,612 13,931| True Story ..-++++++- 18,180 = 12,267 
American Boy ....... 4,021 2,781 | VOBUC .---eeeeees ree 40,432 26,715 
American Golfer ..... 11,552 7,786 Ww omans Home Com- 

American Home ..... 6,535 3,580|_ Panion ........+2+.. 31,084 970 
Arts and Decoration.. 3,696 3,934 Wceman's World .....- 4,926 208 
PM cvevsnivegese Gkeks 2,562 ties ao. ee 
Better Homes & Gar- Total Group <vceess 355,526 263,199 

SP tceccikntaeows st 9,135 9,017 
~o ” apeeeenaeeaier 7,085 = 6,614 | _OBtdoor 
Ee "RST ee 2,815 2,587|Field and Stream.... 8,449 699 
Christian Herald .... 4,945 6,048 |Fur-Fish-Game ...... 6,046 056 
Cosmopolitan ........ 25,566 17,728 | Hunter-Trader-Trap- 

Country Life ........ 10,696 11,473|_ Per ---++e+-e senses 5,037 763 
Ec cbee lk oramak 10,836 ...,| Hunting and Fishing. 4,398 620 
DIO deus ca nktae 50,481 24,964|National Sportsman... 5,621 27 
Graduate Group ..... 429 429 | Outdoors ssteeeeeeees 4,171 > 654 
Home & Field........ 11,770  3,475|OQutdoor Life ........ 5,552 267 
House & Garden...... 17,093 9,527|Sports Afield ........ 5,068 951 
POOP .6sk005t50% t t SRNR cm 
CREEP AE 3,838 3,990} Total Group ....... 44,342 35,288 
a Sp hoe eer By ry} Mail Order 

Modern Mechanix .... ove ,fo * 

Motion Picture Unit.. 11,178 13,152 |COMfOrE sss esereeees err = 
National Geographic.. 4,641 4,130 aan tbe coe Seeeeers 2 529 oun" 
Nation’s Business .... 14,403 11,209 |,quu, "SOFeS vrs eeee: 22'561 20.249 
Open Road for Boys.. 3,801 4,684 anes Circle wich ad 1315 ad 199 
gt ee 13,871 10,501 aan 1019 904 
Physical Culture ..... $004 «6,713. | ee LP TTOME ««+---s> ‘ 
Popular Mechanics... 12,164 8,415 Household wan 8g e- 

Popular Science ment Journal—Dis- 

Monthly ........... 9,675  6,787|,,, tinued until October .. : 
“galled eet 16,548 11.584 ew Mechanics. 189 1 
tRotarian ........... 2,756 2,699] Moose .......+... ocee tees ve 
Scientific American... 1,527 3,460 | Mother's-Home Life.. A,8a% 
Screenland ........... 1,788 0 7,348 | ee tees 2,649 
Shadoplay ........... 10,639  9.217| Sovereign Visitor..... 877 836 
MmeeWOP MOPGOR iesecias 8,078 6,665 29 
Sportsman ........... 10,906 69,107] +Tote! Group ....... “.a55 som 
“btn eietrietipene hi 20,804 13,909 July figures. 
tSunset Magazine .... 9,808  5,010| *NO issue. 
| ree re 4,120 2,269 
True Detective Mys- JULY LINBAGE 

NE in dco menu sien 1,658 1,537| Weeklies and Semi-Monthliles 
WOntty DGG ccasaeses 16,055 8,410| American Weekly .... 58,033 45,975 

Business Week ...... 19,800 15,899 

Total Group «sissies 406,849 284,260|Collier’s ..........ee-6 59,590 56,247 

§Combined with July. PE ¢é.skseeurs eat 11,424 8,812 

tNo issue. ee ee £2,593 17,307 

Women’s Literary Digest ...... 19,385 19,320 
ee 18,360 16,167 New Yorker ......++- 56,138 44,848 
Farmer’s Wife ....... 5,240  5,327| Saturday Evening } 
Good Housekeeping... 27,910 22,827 Post wis alla al nia deaceattate dial 118,460 105,388 
Harper's Bazaar ..... $3,080 80,652] TIPO on renvcrerceress Soeee Stas 
8 Nee NE 10,778 6,176|°Fown & Country.... 24,304 17,467 
Hollywood ........... 7,184 4,451 “aia. Son ae 
Household Magazine.. 8,131 6,636 Total Group oe a 472,183 392,611 
Junior League Maga- +Figures supplied by publisher. 

We Sic eras veness : t —wNational Advertising Records. 


BALTIMORE 
420 Cross St 


MAGAZINES SHOW 
LINEAGE GAINS 
DURING AUGUST 


Chicago, Aug. 9.—Advertising line- 
age in national magazines continued 
its upward trend, as compared with 
last year, during August, the monthly 
summary just released by Advertis- 
ing Record Company indicates. 

All of the groups measured showed 
impressive gains in August of this 
year over the same month of 1933, 
although the proportionate gains 
were considerably larger in some 
groups than in others. 

Eight standard publications meas- 
ured by Advertising Record Company 
carried a total of 28,421 lines of ad- 
vertising in August, 1934, compared 
with 22,401 lines the preceding year. 
This is a gain of 6,020 lines, or ap- 
proximately 26.9 per cent. 

The 40 general publications meas- 
ured in both years showed the largest 
proportionate gain for the month. 
These papers totalled 393,451 lines 
of advertising this year, a gain of 
109,191 over the 284,260 lines carried 
last year. Their percentage of 
increase was 38.4. 

The 22 women’s magazines meas- 
ured did just about as well, their line- 
age growing from 263,199 in 1933 to 
355,526 in 1934. This is an increase 


able for this group, show a gain of 
79,672 lines, or about 20.3 per cent 
during July of this year compared 
with the same month of 1933. Total 
lineage for this group this year was 
472,183, as against 392,511 last year. 


Rossiter Gets Perfume 


Ralph Rossiter, Inc., New York, 
has been appointed to handle adver: 
tising of the perfumes and cosmetics 
made by Prince Georges Matchabelli. 
National magazines, newspapers, 
trade papers, direct mail, window dis 
plays and other dealer helps will be 
used. 


In planning the Window Dis- 
play, it pays to be ‘Mer- 
chant-Minded" rather than 
Price-Minded. FACTS TALK! 


of 92,327 lines, or 35 per cent. 

Eight publications in the outdoor | 
field carried 44,342 lines of advertis- | 
ing this year compared with 38,288 | 
last year, a gain of 6,054 lines, or 16 
per cent. 

The eight mail order publications 
measured showed the smallest per- | 
centage of increase for the month, | 
their lineage increased from 32,181 | 


EINSON- 


to 36,955, a gain of 4,774 lines or 14.8 | FREEMAN CO. 


per cent. 
July figures for ten weeklies and | 


semi-weekiies, the latest figures avail- | * 
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° Authority Approved only advertiser of candy in Philadel-| per cent of the stores’ candy busi- 
Poor Richard wine WHITMAN PLANS | 


e phia, is today the leading candy ad-|ness. Dollar volume in packaged 
9 For Gravure Printing vertiser of the country. candy and the real profits, he pointed 
Club ~ School Approval of the personnel of the 


Bese" : The increased schedule, decided|out, were in the higher brackets 
° —— printing industry code au- upon at the first national convention | where the bulk of Whitman sales is 
Faculty Quits thority has been announced by Gen. — nag ' 


Johnson the Whitman sales force since | made. 
Members are Alfred B. Geiger, Chi- . 1931, held here recently, is intended It was brought out that it is now 
; a aeae : scceiadecots ‘ 2st advanti ssible to purchase Whitman can- 
: cago Rotoprint Company, Chicago; to take the fullest advantage of an | possi 
philadelphia, Pa., Aug. 8.—The en- 


Albert A. Cerre, Free Press Photo- | 


: ry e -swi i siness condi- | lies not only in every state but in 
p 5 | Philadelphia, Pa., Aug. 9,.— A sub- exp cted up-s ing In business co d ( d J 
tire faculty of the (¢ har les Mor! is 


ravure Company, Detroit; John F.| .,0 j:0y)0 suneaace tele Oe _| tions, indicated by results of a recent | practically every town. Every state 

price School of Advertising and Jour- Sanne, So a ure Company, Chi- | stantially hove peanes advertising pro nce ala ob; : ee paces i the convention by 
nalism abdicated recently and now is| cago; George F. Henneberry, Manz | ®™@™ utilizing space in nine of the 4 ; salesmen who in the last three years 
senarina to open a new season as an | Rotogravure Company, Chicago; and | nation’s most widely circulated Louie To Melnenany, Sree & h 1 t ly at secti , al therings 
ho er nt institute. while the Poor | Albert E. Winger, Alco Gravure, Inc., | weekly and monthly magazines has | the company, announced at the con-| 244 met only at sectional gatherings. 
ici rig ; Philadelphia's adver- New York. | been announced by Stephen F. Whit-| vention that this survey, covering — — — 

es a hg Lees ——— 'man & Son, Inc., century-old Phila- | hundreds of retail stores, showed that 
con - ge gn a : . . . | delphia candy manufacturer, through | although 42 per cent of the total Sherman to Broadcast 
a a ra ne oti bvi Takes Over Distribution its nesiniatgida F. Wallis Armstrong | omens of candy sold hey these Harold Sherman, psychologist -— 
ee arpa alkoat eebean | jThe Graybar Electric Company, | Compan stores during a two weeks’ period| per ayer Wale-Columbla, Mom 
- 2 J. Mulvey stated simoly thet Chicago, has arranged to handle dis: The Whitman organization, consist- | was retailed at $1 a bait or less, | Gay Wednesday and Friday at 10:30, 
ae 4 other members of the faculty ear antigen temneien Woes bn ent advertiser since the business was|the total dollar volume of this|ppHsT, sponsored by the Emerson 
“thought it advisable to seek larger| ers and ironers. started in 1842 and at that time the| cheaper packaged candy was only 26! Drug Company for Bromo-Seltzer. 


quar‘ers and opportunity for greater 
and independent development.” 

Dr. Mulvey, who started the adver- 
tising classes of which the Price 
school was an outgrowth in 1922, has 
opened the Mulvey Institute at 13th 
and Locust Sts. With him are Jack 
Lutz. Ross Anderson, Barry E. 
Thompson and Raymond Nelson, com- 
prising all but one of the former 
Price school faculty. 

Dr. Mulvey, then advertising man- 
ager for B. F. Dewees, well-known 
women’s outfitters here, founded the 
classes sponsored by the Poor Rich- 
ard Club in 1922 at 239 S. Camac St. 
The interest of Michael J. Price was 
drawn to the school by Barclay J. 
Doyle, then president of the club. Mr. 
Price, finding that students actually 


were clamoring for admission to the 
limited classes, offered an endowment / 


—— 


THE RETAIL TRADE AREA 
OF 


GREATER LOUISVILLE 
IS A POTENTIAL — 
MARKET FOR 


providing the school be named for ——_—$_ 
his son, Charles Morris Price, an ad- — 
ee ; — ; 
vertising man who had been lost at LL —s 
sea in the World War. The school ee en 
was organized in 1924 under Dr. = = 
| Mulvey’s leadership and moved into _ —=s 
pst St the following year. = = ELE rhe. WASH ' re G 
| cust St. the following year. — ~~ 
} Dr. Mulvey at first gave one night — ee 
d a week, then two nights, and then => —F 
Jack Lutz took charge two nights per —_— ee” MAC HIN ES 
week additional. Journalism, under lr eae 
’ Mr. Nelson, of the Philadelphia 3 | s 
- Inquirer, was added in 1928; later, 
it advertising layout under Mr. Thomp- 
it son, of F. Wallis Armstrong Com- 
‘ pany. Art was added in 1932. Py % 
al ret 
as Two New Accounts 
, For Hanff-Metzger he consistent business improvement and the steady growth of sales in the Greater 
Advertising of Forest Lawn Me- ° ° » ' 
merinl Parks Lan Amoes, tae teen Louisville Market during the past year have attracted the comment of business leaders 
‘k, placed with Hanff-Metzger advertis- l 
‘ ing agency. Institutional newspaper ietri j 
oor or, Sure wears and market students throughout the country. Distributors and manufacturers realize 
: owed by radio in the fall. . e 
= The agency has also been appointed that, in this market that can absorb 4,440 
is. to handle the account of Los Angeles 
be Knitting Mills, maker of women’s 


inc Mi, eee oe eneey electric refrigerators, thirteen and one half 


papers, and window displays are be- 


ing used. million pounds of soap and $453,400.00 
New KDKA Studio worth of dog food (according to the Major 


KDKA, Pittsburgh, the world’s 


\ 


f 5 . 
BBB oldest radio station, and an NBC out: Market Newspaper’'s Sales Potential Survey), 
t let, will move its offices and studios : ‘ 
the third floor of the Grant Bldg. they can find a ready outlet for their 
-< - = as renovation of the quarters 
las been completed. The new studios . 
“i will em veda eae mene develop- product °° 8 e and they further realize that 
ment, according to Richard C. Patter- : ‘ - — 
wn. Jr. executive vice-president of they can get this distribution at a minimum 
‘ational Broadcasting Company. P 
" ee advertising cost since this market can be 
nland Printer ; ; 
Transfers Wardley effectively reached and sold at a single low 
Charles A. Wardley, western repre- 
Ailative of Inland Printer, Chicago, cost thru— ' , 
vith a over the eastern territory, The influence of The Courier-Journal and : 
ine ee ae, The Louisville Times is felt throughout a a 
ein Buidoyce, ip charge of the vast territory, Kentuckiana, which includes a 
Vict Drive practically all of Kentucky and a large 
f —— portion of Southern Indiana. a 
} L & T Add Three : 
_ Three research department field 
‘Pervisors have joined the Los Ange- 


“8 office of Lord & Thomas to work 


| D4 ‘si 
ed n California. They are BD e 
< “hd '!. Miller, formerly with Cur- : 
sce ‘ing Company, Daniel W. 

an, Jr. 


Rabi , who was with Young & 
eam, and Charles S. Melvin, 


Se oS We THE LOUISVI LLE TIMES. 


C.G. Warner Appointed 


Ct 


{ree ©. Warner has been named Major Market Newspapers, Inc.—Audit Bureau of Circulation 
nues tpi ‘he newly formed produc- | 
rf Cithe ment of the Asheville, N. 


rimes. | REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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oy 


jand copy states the new container 

POINT OF SALE | makes the product a “special” at the 
|regular price. 

The puzzle contest is also featured 

MATERIAL GIVEN na display for grocery stores, as 

| well as in special newspaper adver- 

tising, which will continue until 

|shortly before the close of the con- 
jtest, Aug. 31. 


| In this contest, participants re- 


ee lceive one prize when they enter in 

5 q y ) d It f the form of a cardboard model of 
Or én § epen § on OF sie 14-15” game, which is sweeping 

H lthe country under the name “Imp.” 

Malted Milks |The game, or puzzle, which was de- 


a ara | signed and produced by the Einson- 

| Freeman Company, is given as a 
(Picture on Page 20) 

New York, Aug. 9.—During the | 

current peak season, Borden Sales 

Company is depending chiefly upon 

point of purchase advertising to pro- 

mote the sale of Borden’s double 

malted and Thompson's chocolate 

malted milks. 

The merchandising plan differs 
considerably from the selling pro- 
grams of other years because of the 
emphasis put on this one medium. 
However, current activities do not 
indicate a new permanent policy but | 
are adapted to meet present condi- 
tions. Formerly, advertising, which 
is directed by Young & Rubicam, 
Inc., included a regular schedule in 
magazines or newspapers, or both. 

This year, in addition to the point- 
of-purchase campaign covering soda 
fountains and grocery stores, there 
is a network broadcast, “45 Minutes 
in Hollywood,” tying in with the 
Hollywood lunch theme on which the 
soda fountain promotion is based, 
and limited newspaper advertising 
featuring the puzzle contest spon- 
sored by Thompson's’ chocolate 
malted milk. 

Some of the elaborate display 
pieces for soda fountains, which are 
being distributed in conjunction with | 
intensive field work, feature the 
movie stars who headline the radio 
show. 


premium with one can of the prod- 
uct. 
The company is offering a total of 


Movie Stars Featured 


Ginger Rogers is shown on a win- 
dow poster. George Raft and Carole 
Lombard are pictured together in a 
dance step on one of the back-bar 
strips. Other back-bar pieces are 
star shaped pasters bearing the por- 
trait of a star. Tabs to be stuck to 
menus and placed under glass table 
tops are also supplied, and are pop- 
ular because of the decoration they 
impart. 

The largest back-bar piece calls 
attention to the radio program, 
which is said to have registered high 
among the radio hits of the year. 
Each week the program gives a dra- 
matic preview of a newly-completed 
picture and a moving picture celeb- 
rity makes a personal appearance at 
the microphone. The show is round- 
ed out with peeks behind scenes, 
intimate chats about screen person- 
alities and song hits from musicals 
in production. 

Another series of displays strong 
in pictorial selling power have been 
made up from bright, snappy draw- 
ings by Jefferson Machamer, famous 
illustrator for Life, Judge and other 
periodicals. Two of his youthful fig- 
ures are shown leaping over soda 
fountain stools in an outburst of en- 
ergy after having consumed ‘double 
malteds.” Eye-stopping blues, 
oranges and yellows are used lay- 
ishly in these pieces. 

The  point-of-purchase campaign 
for grocery stores merchandises a 
new home-use package, as well as 
the product. When empty, the con- 
tainer, which is an emerald green, 
glass jar, makes an attractive pantry 
shelf container for sugar, tea, coffee, 
cereals, jams and other foods. 

The jar has an easily removable 
screw top, a large opening, is square 
in shape, moisture-proof, and the 
original label can be easily washed 
off. The new container was decided 
upon after a thorough investigation 
to determine the type of jar women 
buy for kitchen and pantry use. 

One of the display pieces announc- 
ing the new package bears the 
slogan, “Start your ‘green jar’ shelf 
today.” A space within the display 
piece, which rests on the counter, 
holds an actual package and several 
of the containers are pictured on a| 
shelf behind it. 

The pieces featuring the jar in- 
clude more than the average text, | 


$12,500 in cash for the best solutions 
to 11 puzzle problems and a 50-word 
letter telling why the contestant 
likes Thompson's chocolate malted 
milk. 


Film Series Continued 

Sound Pictures, Inc., Cleveland, 
has just completed the fourth and 
fifth of a series of silent slide films 
for the Firestone Tire & Rubber Com- 
pany, for use in training filling sta- 
tion managers and attendants in 
merchandising. 


De Haven Joins WTCN 

Bob De Haven, for three years an- 
nouncer for WTMJ, the Milwaukee 
Journal station, has joined WTCN, 
station of the St. Paul Dispatch-Pio- 


neer Press and Minneapolis Tribune. | 


Retail Outlets | 
| 
| Show July Gain 
The Sales Managers Ticker Serv- 
ice shows a 7.6 per cent increase in 
jnew retail electrical and radio out- 
llets for July over the June total. 
In the furniture and home furnish- | 
ings field, the gain is 6.4 per cent; | 
hardware, 5.7 per cent; plumbing and 
heating, 3.7 per cent. The middle 
|west showed the largest propor- 
tionate gain. 


Belknap Named to Board | 


Edwin Belknap, chairman of the 
board of the Elliott Addressing Ma- 
chine Company, Cambridge, Mass., 
has been elected to the board of di- 
rectors of Distilled Liquors Corpora- 
tion, distiller of Hildick Applejack 
Brandy. 


Utilities Name 
McCann-Erickson 


The Los Angeles office of McCann. 
Erickson, Inc., has been appointed to 
handle advertising of four southerp 


|California utility companies: 


Los Angeles Gas and Electric (Cor. 
poration; Southern California Gags 
Company; Southern Counties Gas 
Company, and the Santa Maria Gas 
Company. A large list of newspapers 
will be used. 


Tourist C ny Phased 


A $40,000 fund for tourist advertis. 
ing will be donated by San Antonio 
business people, 60 per cent from em. 
ployers and 40 per cent from em. 
ployes. San Antonians, Inc., has heen 
formed to handle and prepare the 
campaign. 
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Buf'alo Ad Club Party 
Is Given a Big Play 


Booklet on Inventions 


adnock Bldg., Chicago, have published 


Fee ea ee Adnectisine Cluy |2, booklet, “Rights of Employers in | 
Grea . oes = Ghoaad eX wimeaen | the Inventions of Employes,” by 
en and women, and which re | Charees ¥. Murray, wah may Se) 
in ae ee : | obtained f Mm request. 
quired the facilities of two of Buf- he ed free up - 
alo’ largest night life spots, secured | 
an ex — amount of publicity Names John W. Hunt 
for t! club, om P 
oe Aug. 1 issue of the Buffalo The L & N Company, Los Angeles, 
rimes. for example, printed a com- maker of Ant-B-Gon, an ant extermi- | 
ie ge of photographs of the cel nator, has appointed John W. Hunt 
ylete is Bic . , 
ed as well as half a dozen fea-| ~ heciienr Game 
ture ies dealing with the event. is being used. 


Tenth District Meet 


Officers and directors of the tenth 


Transfers Perry 
R. R. Perry of the New York office | 


district, A. F. A., will meet in a two- of Harris - Seybold - Potter Company, 
day session in Houston, Texas, Aug. | Cleveland, has been transferred to 
18-19 | the Chicago territory. 


Murray and Murray, attorneys, Mon- SOUTHERN COAL 


nomic welfare of 


of coal and throw out of emp 


loyment 


over 7,000 Alabama miners, according 
to results of a survey just announced 
| by a committee of Alabama coal op- 


Peters | 


“The present progress of the TVA,” 


| 
| erators, of which George F. 
| is chairman. 


bama’s coal industry and the eco- | will be replaced by electric ranges 
the entire state,|and heaters. 


destroy the market for 3,250,000 tons | nary stoves that burn coal, or grates, 


| 
| 
| 


The efficiency of ordi- 


is not, of course, as great as the effi- 
ciency of coal in a modern steam- 
producing plant. For this reason, it 
is logical to assume that two pounds 
of coal per kilowatt hour is not an 
unreasonable figure in calculating the 
amount of coal displaced. Using 


says the report, “involving the erec-|this figure 750,000 kilowatt hours of 
tion of four additional dams other | prime power with a 60 per cent load 


cording to Chairman Morgan of the 


TVA, will produce roughly 


750,000 


| kilowatt hours of prime power. That 


|is, roughly, 1,000,000 horsepower. 


program of the 


Electric 
carried 


FLOUR... 


BSERVE the keen interest the lady is displaying in romance. And her 
equal disdain at the moment for recipes. Then answer the following 
questions: 


1. Do you think the man with the flour will make a sale? 


2. How much would he improve his chances by waiting until some 
time when the lady was in the kitchen mixing muffins? 


3. Well, then, would you rather advertise such food products in a 
magazine opposite a great love story? Or opposite articles on 
food and home management? 


You can introduce your advertisement at the right time in one magazine (and 
only one, as far as we know) and that’s McCall’s. 


For example, if your product is food or household equipment, you may 
show it in the section of McCall’s that creates a sympathetic mood—McCa t's 
HoMEMAKING, 


Save your story on ways to spend leisure time—travel, automobiles, amuse- 
ment, camera film, cigarettes, retirement plans—for the section of McCall’s 


where she turns for recreation, entertainment, romance—McCa v’s Fiction 
& News. 


And if you have something to aid her personal charm, approach her at a 
time when she is concerned with how she looks to others. Advertise in McCatu’s 
StYLE & Beauty. She is in the mood to consider the help you can give her 
face, her figure, her hands, her hair, her wardrobe. 


Call it “hand-picked position” or whatever you like. It’s McCall’s exclusive 
way of letting you pick the right time instead of the wrong time to display 
your product. You get a little more attention for your advertising story. 

To find how good McCall’s (new style) really is—note who advertises in 
McCall's, see how many advertisers use more linage in McCall’s than in any 
other woman’s magazine, and see how many keyed advertisers (who know 
*xactly how much they get for their advertising dollars) are in McCall’s 
regular! \, 


Better than that, try McCall’s yourself and see. 


eee 


; BEAUTY AIDS - COSMETICS - PERFUMES 
McCall's STYLE & BEAUTY cor fea - UNDERWEAR - rer) 


; FOOD - DRUGS - ELECTRICAL EQUIPMENT 
McCall's HOMEMAKING watts NEEDS - cae 


TRAVEL - CIGARETTES - CAMERAS 
AUTOMOBILES - BOOKS - INSURANCE 


McCALL’S 
LEADS IN LINAGE 
FOR 3°” MONTH 
IN ROW 


JUNE* 
EE ee ere 52,447 
Ladies’ Home Journal.........48,719 
Woman’s Home Companion. .. .45,127 
Good Housekeeping........... 44,982** 
ee en 
Pictorial Review.............. 14,670 

suai y* 
re eee 38,145 
Woman’s Home Companion. . . .37,504 
Ladies’ Home Journal.........: 7,236 
Good Housekeeping...........34,165** 
NN EEC ORT 19,134 
Pictorial RevieS . oo... .skicnss 13,349 

AUGUST*** 
IRS 6.6 545-0 See Ke Ss 33,565 
Woman’s Home Companion. . . .31,079 
Ladies’ Home Journal........ .30,893 
Good Housekeeping. .......... 27,901** 
Pe eee 18,205 
Pictorial Review.............. 12,266 


*Source: Printers’ Ink Weekly 
**Does not include school advertising 


*** Source: Publishers’ Information Bureau 
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Company, Los Angeles agency. Radio | Dams Will Ruin Business, | than Wilson, Wheeler and Norris ac- | factor, will displace 3,250,000 tons of 
They Declare | 


Birmingham, Ala., Aug. 9—Com-| “If the 
pletion of the present TVA program | Home and Farm Authority is 
will work irreparable injury to Ala-|to its fruition, much domestic coal 


coal, 
Called Unfair 


“In his testimony before the sub- 
committee on appropriations of the 
House, Dr. Morgan estimated that 
after Wheeler Dam is completed it 
will take 35 men to operate it, and at 
Wilson Dam about 25. This in com- 
parison with 7,000 men now required 
to produce the coal which this hydro- 
electric plant will displace.” 

Since 1928, the report states, the 
coal industry in Alabama has faced 
increasing competition from hydro- 
electricity, natural gas and fuel oil, 
with the result that coal production 
has decreased from a peak of 21,000,- 
000 tons in 1921 to 8,914,000 tons in 
1933, with the number of men em- 
ployed reduced by 10,000, or 35 per 
cent, and number of days worked per 
year by 48 per cent. 

“However,” the report adds, “the 
competition whicn the coal industry 
of Alabama has heretofore faced has 
been legitimate and free competition. 

“Alabama’s coal industry cannot 
meet competition from tax-free, gov- 
ernment-subsidized plants which,” the 
report contends, “are selling power 
below actual production and distri- 
bution cost.” 

The coal committee then contrasts 
the cost of producing power by coal 
and electricity, furnishing compara- 
tive figures to sustain its contention 
that modern large capacity steam 
plants could be built to produce the 
equivalent amount of power of hydro- 
dams at far less expense. 


Asks Use of Coal 


“If the government is sincere in 
its desire to determine a yardstick 
for the cost of electricity, as against 
what is generally supposed to be its 
motive—a so-called social planning 
that would spread to all corners of 
the country—they should build a 
steam plant where the cost involved 
would be very much less and where 
the employment of men in large num- 
bers permanently producing coal for 
such plants would be made possible.” 

Alabama coal and ice producers 
have recently instituted suit in fed- 
eral court to enjoin the federal gov- 
ernment from competing through the 
TVA, with the coal and ice business. 

This suit has attracted nationwide 
attention and has received the sup- 
port and endorsement of the National 
‘oal Association; David Owens, presi- 
dent of the National Retail Dry Goods 
Association; John Lewis, president of 
the United Mine Workers of Amer- 
ica, and other interested organiza- 
tions. 


Petition Denied 


Birmingham, Ala., Aug. 8.—The 
Alabama Public Service Commission 
has denied the petition of interven- 
ing ice and coal companies to suspend 
its order approving the sale of prop- 
erties by the Alabama Power Com- 
pany to the Tennessee Valley Au- 
thority until the TVA should “un- 
conditionally acknowledge its utility 
status in subordination to _ state 
laws.” 

The commission’s original order of 
approval was modified at the inter- 
vention of the ice and coal companies 
to hold that the TVA was a public 
utility subject to the commission’s 
jurisdiction in intra-state operations. 

This modification gave the TVA un- 
til Aug. 25 to file a statement of its 
rates with the commission. 


Trade Paper Appoints 


Duncan A. Scott & Co. have been 
appointed to represent Toilet Requi- 
sites, New York, on the Pacific coast. 
Their new address is Mills Bldg., 
San Francisco, and the Los Angeles 
office has been moved to the West- 
ern Pacific Bldg. 
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a 


fountain pen that could be used with 


Changes Announced 


] 
WAHL HAS NEW ‘tion that disclosed a demand for a| “Chicago Daily News” 
greater comfort than ordinary pens 


PEN FOR LONG 
STRETCH USER 


- 

Chicago, Aug. 9.—A _ specially de- | 
signed fountain pen and companion 
pencil for “long-stretch”’ users have | 
been added to the general line of The 
Wahl Company and are being pro- | 
moted to dealers in trade paper copy 
as extra profit opportunities. 


There will be no special consumer 
copy released on the new numbers, 
but they will be treated with other 
items of the line in a general cam- 
paign to begin this fall. 

The new pen is to be known as the 
Streamline because of its long, slen- 
der “rounded-square” shape, resemb- 
ling the ordinary wood pencil. It has 
a transparent barrel, is 35 per cent 
lighter in weight, and holds more 
ink than the average large-barrelled 
pen. It will retail at $2.50, or with 
the pencil at $3.50. The pencil alone 
will sell at $1.50. 

The new pen was designed and 
brought out following an investiga- 


eR — 


by bookkeepers, accountants, office 
workers, copyists and students, whose 
work requires their use sometimes | 
from four to seven hours at a stretch. | 

A specially constructed point is 
used on the pen, designed to make 
writing easier. The pencil is fitted 
with the four-inch Eversharp square | 
lead. 


New Type of Sampling 
Program Is Developed 
Following a test campaign in Hart- 
ford, Conn., last year, National Home 
Research Bureau, 12 Pearl St., Bos- 
ton, of which Dean Winslow Han- 
scom is president, has completed or- 
ganization plans which will enable it 
to handle sampling campaigns of na- 
tional advertisers. 


Under the plan followed by the 
bureau, products of eight advertisers 
are sampled at once, and they are) 
accompanied by a 16-page magazine, | 
half of which is devoted to advertise- | 


ments of the products being sampled. | 


Weber Joins Armour 


James E. Weber, formerly with | 
Sears, Roebuck & Co. in the Chicago | 


and Denver offices, and Stack-Goble 


Advertising Agency, Chicago, has | 


In addition to the assumption of 


|supervisory duties over circulation by 
George F. Hartford, Chicago Daily 
News advertising director, other per- 
sonnel changes in the paper include 
promotion of Donald A. Walsh, for- 


merly secretary to the publisher, to 


circulation manager, and the ap- 


pointment of Norman O. Hansen, for- 


;merly with the Chicago American, 


as Daily News country and 40-mile 
circulator, succeeding Harry H. Irish, 
resigned. 

Mr. Hartford’s assumption of cir- 
culation direction followed the resig- 
nation of James N. Shryock, for 18 
years a member of the News staff, 
who left to become assistant general 
manager of the Indianapolis News. 


Publishes Booklet 


On Endless Caverns 


Endless Caverns, Inc., New Mar- 
ket, Va., has published a booklet de- 
scribing the caverns, and containing 
pictures in colors and maps. The 
booklet was completely designed and 
executed by Houck & Co., Roanoke, 
the company’s agency. 


Design Course Starts 
“Advertising and Merchandising in 
Art” is the name of a new part-time 
practical course to be given at the 


joined the advertising staff of Ar-|Chicago Academy of Fine Arts, 18 S. 


mour & Co., Chicago. 


Michigan Ave. 


200.000 Watts 


Most Powerful in the World 


Worth looking into.. 


WLW 
Merchandising 
Service 


THE CROSLEY RADIO CORPORATION - CINCINNATI 


Reports obtained by thousands of contacts with 
wholesalers and retailers in all lines give to W LW 
advertisers a complete picture of the WLW sell- 
ing field in relation to their products. Weak 
spots are uncovered—inaccuracies corrected— 
waste effort reduced—sound selling plans facili- 
tated. 


Complete details concerning this service will 
be sent to owners and major executives who will 


write to John L. Clark, Radio Station WLW, 


Cincinnati, Ohio. 


— 


Getting Personal 


Mrs. Frederick (“Betsy”) Drake, wife of the vice-president of 
Harper’s Bazaar, is starring in a Locust Valley, L. I., socialite produc- 
tion of “The Nude in Washington Square.” George Smith, of 
Street & Smith, taxied a group of advertising people who wanted to 
see the show, the talented lady’s husband included, over on his 80-foot 
yacht last Wednesday. 


On the next sailing of the Europa, Richard Pratt, AF-GL a.e., wi] 
go along for the ride, spending one day in Hamburg and remaining 
aboard for the return passage. 


Angling from W. S. Gould’s yacht off Block Island last week, 
Milton Towne, Richardson, Alley & Richards, partner, pulled in seven 
tuna, the smallest weighing 23 pounds. 


Alfred Stanford, Blackman writer and Gordon C. Aymar, art direc- 
tor of the agency, collaborated on “Men, Fish and Boats,” a picture 
book of the Gloucester fishing industry, just published by Morrow. 


His work on similar volumes distinguished by pictorial content, 
such as “Yachts under Sail,” has afforded art director Aymar so much 
experience that he will dispense with a collaborator on his next book, 
which will be about birds in flight. 


The big, deep-sea fishing expedition arranged by Jack Turner last 
week-end for co-workers at L&T was a big success—for the fish. A]] 
the boys became seasick and gave the tuna a good letting alone. 


R. T. (“Doc’’) Huntington, Mathes production manager, has bundled 
Mrs. Huntington and all the little Huntingtons into the family car for 
two weeks of camping in the Catskills. To hear Doc tell it to his 
agency associates, he is Isaac Walton’s only rival with rod and reel. 


The appearance of the poem, “Phenot Protests,” in F.P.A.’s 
column recently serves as a reminder that Courtland N. Smith, RA&R 
partner, not only looks like a poet but is one of the country’s foremost 
writers of light sentimental verse. His work, eagerly snapped up by 
editors, is published under pseudonyms. The last verse of the ‘“Con- 
ning Tower” piece, which was deleted, sends the advertising people 
who hear it into convulsions. 


George Fowler, N-E new business man, has been doing a great deal 
of work these days for prospective clients around New Haven, Conn., 
and it is just a coincidence that he has an elegant summer home at 
Madison, Conn. 


After trying for several weeks to concentrate on Super-Pyro anti- 
freeze copy while the asphalt bubbled in the streets, Nat Wildman, 
United v.p., is leaving for the coolest part of Maine to cure a bad case 
of jitters. 


New Yorkers are enjoying a chuckle at the expense of Fairfax 
Cone, important Getchell acquisition, who, after a long stretch writing 
copy for Californians, Inc., now finds himself a permanent resident 
in Manhattan. 


A. Van Pelt, of The Sporting Goods Dealer, and Mrs. Van Peit 
sailed Aug. 11 for their fifth trip to England and France, which, like 
previous trips, has as objectives certain services to be performed for 
the publication’s advertisers and a good time for the Van Pelts. 


The darkest of the dark horses being groomed by the BBDO golf 
team which will come to grips next week with another dozen or so 
advertising and sales executives from Ethyl Gasoline Corporation is 
Bruce Barton who was playing in the low eighties before he left on 
his world tour. He took along his clubs on the trip and played and 
practiced a good deal, but no one at the agency will say what he has 
been shooting recently. 


Virginia Francialy is telling L&T staff mates that the vacation 
from which she just returned was the most enjoyable she ever had. 
She spent it honeymooning in Connecticut. Robert E. Rinehart, 
Presbrey v.p., has been appointed a member of the code authority for 
the cigar manufacturing industry. 


Bennett Bates, who is writing the copy, and Howard Jones, who 
is doing the contact work for Blackett-Sample-Hummert on the new 
general campaign for Esquire which you'll be chuckling over shortly, 
insist that the job is one of the most enjoyable they've ever had. 

N. A. Perry, publisher of the Carrollton, Ky., News-Democrat, 
and his brother John H., president of America Press Association, are 
having a lot of fun these days renovating a 2,400-acre estate over 
looking the Kentucky River which they bought recently. The walls 
of one of the servant’s quarters near the principal dwelling were 
papered with copies of the Louisville Courier-Journal published in the 
90s, they found. 

When Frank A. Black leaves the portals of Filene’s in Boston to 
take up his residence in Center Tuftonboro, N. H., he won't forego 
advertising companionship altogether. His farm is in the midst of 4 
colony of gentlemen advertising farmers, and Mr. Black avers that 
his first good deed will be to form a new adclub. 

Wedding bells will ring in September for Jane Wasey, talented 
daughter of the E-W board chairman. Miss Wasey, a sculptor, and 
Domenico Mortellito, a mural painter, who staged a joint show last 
winter, have decided to join hands in life as well as in business. 

Thomas J. Young has wanted to read “Anthony Adverse” for 4 
long time, but couldn’t find the time. Now he has left his duties 4§ 
national advertising manager of the Philadelphia Daily News and has 
sailed with Mrs. Young and their daughter on a Caribbean cruise, 
hoping the long hours on shipboard will solve his problems. 

Virgil Angerman, circulation expert, is apparently also an expert 
with rod and reel. Coming back from a fishing trip, he brought enough 
evidence with him to treat the Chicago Circulation Round Table to 4 


real meal. 
——‘> 


Tresader With Distiller 


. 7 ; ol 
Ross C. Tresader, vice-president © 
ales Corp 
e vice 


Two Appoint Liggett 
Safety-Carriers, Cleveland, and the 
Braddock National Bank, Braddock,| the Coco-Cola Fountain 5 
Pa., have placed their advertising ac-| ration, has resigned to becom 
counts with Carr Liggett, Inc., Cleve-| president of National Distillers, + 
land. York. 


Shows Advertising Art St. John With Chain 


a 

Pagano-Wilbar, Inc., New York, is Thomas F. St. John has oo - 
exhibiting a group of advertising| pointed general advertisiné a 
illustrations this week at the Hotel|of Jacob’s Drug Stores, Atlan $ 
Book-Cadillac, Detroit, and at the|19-unit chain. Mr. St. ho 
Hotel Pearson in Chicago next week.| formerly with Zachry’s, A 
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INT CHRYSLER 
COPY TELLS OF 


NEW ‘OVERDRIVE 


getchiell, Anderson Collab- 
orate on Campaign 


Detroit, Mich. Aug. 9.—A joint 
campoign, born in the minds of two 
agencies, was launched last week in 
a list of magazines by Chrysler Cor- 
poration and DeSoto Motor Corpora- 
tion to tell the story of a new Air- 
flow “miracle,” a revolutionary sys- 
tem of gearing that took its place in 


the automobile industry last week as 
an engineering adjunct to stream- 
lined design. 

The new system, called the auto- 
matic overdrive transmission, for- 
merly offered as optional equipment, 
has now been made standard equip- 
ment on all Airflow Chrysler and 
DeSoto cars. It is defined as a com- 
pact, self-contained unit which at- 


taches to the rear of the conventional 
transmission and becomes part of 
that transmission. It comes into oper- 
ation—at the option of the driver— 
when the car speed reaches 40 miles 
an hour and is disengaged automat- 
ically as the car speed falls below 40 
miles an hour. 

Engineers who developed the over- 
drive over a period of three years 
declare that it reduces the engine 
speed approximately 30 per cent. 
This reduction in engine speed, they 
point out, saves gasoline and oil, 
adds to the life of the engine and 
makes the engine run much smoother 
at high speeds. 

Rather than break the continuity 
of the current Chrysler and DeSoto 
campaigns which are featuring the 
recently developed Airflow aerody- 
namic design, the two manufacturers, 
having the same story to tell, decided 
to conduct a separate campaign but 
on a joint basis. As a result, Lee 
Anderson Advertising Company and 
the Detroit office of J. Stirling Get- 
chell, Inc., agencies for Chrysler and 
DeSoto, respectively, cooperated in 
the preparation of the drive. 


a Sr eS!” 


n Initial Copy 


The initial copy, which appeared in 
the Aug. 4 issue of Saturday Evening 
Post, was headlined, “At 45 Miles An 
Hour a Miracle Happens.” 


10 “You're going along in an airflow 
WwW car, The speedometer says 20..30.. 
y, 1). And then, suddenly, a miracle 
lappens. The hum of the motor 
it, lades. An invisible power seems to 
re bul you along. It’s the most un- 
er ‘alny sensation you’ve experienced 
lls in a car, 
re ‘It's the new Automatic Overdrive. 
he “We're not exaggerating. It’s the 
host important car development, 
to With the exception of the airflow 
>g0 Itself, 
f a “No buttons to push. No levers to 
hat vu, It's completely automatic. 
What happens is this. When you are 
ted “wing along at 45 miles an hour, 


nd — 
in Response To 2am DIN SUPPLY 


The Publishers 


We can’t do all the photostat 
Work in the world SO 


we just make 
the best of it. 
—_———— 


MAPID. COPY SERVICE 
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, New 
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the overdrive automatically goes into 
operation. It’s like a fourth speed. 
Your engine revolutions are reduced 
by one-third and you literally coast 
along without excessive strain on 
your engine.” 

At 60 miles an hour, the advertise- 
ment stated, gasoline consumption is 
cut as much as 25 per cent and an 
even greater saving on oil is enjoyed. 

Included also in the schedule are 
Collier’s, The New Yorker, and Time. 
Agency officials were unable to esti- 
mate how long the drive would con- 
tinue. 


“Billboard” Picks Rep 


Sam M. Goldberg has been ap- 
pointed special representative of Bill- 
board, Cincinnati, with headquarters 
in New York. 


Tax Is Scored 


by Louisiana 
Newspaper Men 


New Orleans, La., Aug. 9.—The 
Louisiana Press Association has 
adopted resolutions calling upon all 
newspapers in the state to resist “by 
every legal means” the two per cent 
tax on gross advertising revenue of 
newspapers having a circulation of 
20,000 or more, adopted recently by 
the state legislature. 

The resolution read as follows: 

“Whereas, at the regular session 
of the 1934 legislature a bill was 
passed placing a two per cent tax 


on the gross advertising revenue of 
the newspapers of Louisiana having 
a circulation of over 20,000 weekly, 
and whereas discriminatory legisla- 
tion of this kind aimed at newspa- 
pers because of their policy of print- 
ing news and views impartially and 
in the interest of the public consti- 
tutes both class legislation and leg- 
islation aimed at the freedom of the 
press, 


“Be it resolved that we... con- 
demn this legislation and urge the 
papers directly affected by it to re- 
sist this legislation by every legal 
means at their command. 

“Be it further resolved, that we 
call on every newspaper and pub- 
lication in Louisiana and throughout 
the United States to support the af- 
fected publications in any resistance 


they may offer to this legislation. 

“Be it further resolved, that we 
call the attention of all classes of 
people to the danger to their rights 
and liberties, and to the danger to 
constitutional freedom of speech and 
press involved in legislation of this 
kind.” 


Name Kasper-Gordon 


Kasper-Gordon Studios, Boston 
radio representative, has been ap- 
pointed to serve the New England 
territory for KFEQ, St. Joseph, Mo., 
and WCBD, Waukegan, IIl. 


Hygrade Food Appoints 

Advertising of Hygrade Food Prod- 
ucts Corporation, New York meat 
packer and distributor, has been 
placed with N. W. Ayer & Son, Inc., 
Philadelphia. 


February, 1934. 


Name 


F. A. Fairbrother 
Henry Altmiks 

G. K. Scrymgeour 
Norman K. Robinson 


NEW YORK 
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Albert Kahn, Member of Firm 
Louis Kahn, = - 
Moritz Kahn, ng = 
W. C. Bunce, Chief Arch. Draftsman _ = 


* New Products Number, Original, Sept., 1932. 


CHICAGO 


Do You Read Do You Read the 
Architecture? Advertising Pages? 
Yes 
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Name 


Hugo G. Kna 

R. W. Hubel, Chief Designer 

F. W. Boomhower, Chief Mechanical Eng. 
H. E. Wilmott 

- Gordon Turnbull 

Saulson 

T. N. Hoyt, Chief Structural Eng. 

. F. Matte 


New Products Number, Repeated, Feb., 1934. 


ARCHITECTURE 


TO KNOW ARCHITECTURE ISTO USEIT...IT/S DIFFERENT 


CHARLES SCRIBNER’S SONS, Publishers 


CLEVELAND 


BOSTON 


PITTSBURGH 


Do You Read 
Architecture? Advertising Pages? 


LOS ANGELES 


Albert Kahn, Inc., Detroit Architects and Engineers, are responsible for the design and construction of the Ford Century of Progress Building. 
Number 3 of a Series 


vee thats] 7,000 biads ete one issue 


¢ARCHITECTURE 


The National Housing Act has become a law. NOW is the time to advertise New Products to the architects of America. They 
are hustling for work as you read this and will use your New Product or Service only if they know about it. 


In September, 1932—the very depth of the depression—ARCHITECTURE published the first New Products Number* ever 
issued by any publisher. It was so interesting and genuinely helpful that a second New Products Number* was published in 


In response to this display of the latest and newest products of 1934, over 17,000 leads have been passed on to producers all 
over the country by ARCHITECTURE. This proves the definite, positive, business-getting power of ARCHITECTURE. 
Advertisers today demand publications that will produce, and production is based on Plus Readership. 


The Plus Readership of ARCHITECTURE is attested in the office of Albert Kahn, Inc., of Detroit, whose more important work 
includes the Fisher Building, Detroit; General Motors Building, Detroit; the Ford, Packard, Hudson, Chrysler and General Mo- 
tors Industrial Buildings in Detroit; the H. J. Heinz Co., Pittsburgh; the newspaper plants of The Detroit News, Detroit Free 
Press and Providence Journal; the University of Michigan Hospital, Ann Arbor, and the General Hospital, Youngstown; the 
Ann J. Kellogg School, and the Kellogg Auditorium and Junior High School of Battle Creek, Mich. 
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e . e * | condition which might menace the | Both, he declared, “seek to create a | proration of tonnage, restriction of 
Fixing Price on Newspri nt | omaiahaa of the code, and “to an-| monopoly for the benefit of Canadian importations or curtailment of use of 
/nounce the minimum base price per|and United States manufacturers of | newsprint. 
bd ton of paper.” The administrator | newsprint.” Under the former plan, | Bainbridge Colby, former Seecre. 
Is Opposed by Publishers would have final jurisdiction over | he contended, “control of the monop- | tary of State, followed Mr. Hanson 
the acts of the board, and discretion-| oly was to be exercised through the /and related that as a special attor. 
+ ary power to declare at an end any | code authority acting in concert and hey for the Department of — e he 
| M4 Md emergency determined by the board.| by agreement with a newly formed |had presented a case against news. 
Se Hearing on Amendments to Code Is Adjourned ‘aaee Rickard, chairman of the|Canadian association,” while the | print manufacturers before a grang 
Without Definite Action code authority of the newsprint in-| present proposal was “virtually for jury in New York which return: d an 
dustry, presented the recommenda- | government control of monopoly, the | indictment charging violation of the 
7 ones tions. These, he said, differed from | most vicious of all forms of control.” | anti-trust laws. 
Washington, D. C., Aug. 6.—News-|inated by the NRA labor advisory | those discussed at a public hearing The A. N. P. A. representative esti- Charges Discrimination 
print manufacturers and newspaper|board; and a ninth “disinterested | on Feb. 1, 1934, only in the matter | mated that the normal requirements ee Chiitend at thn Wma 
publishers laid their differences in|person” to be the administration | of the inclusion of the supplementary | of consumers of print paper are in , pace bs Britton boro, 
regard to proposed supplementary |member and chairman. NRA proposal providing for the cre-| excess of 3,000,000 tons a year and sseicidienti of the sae deena = = 
provisions of the code of fair compe- The board would be authorized to| ation of the newsprint planning and/|that domestic producers are unable — > saimce oe wes News 
tition for the former industry before | make investigations looking to the | adjustment board. This major and /to supply “even one-half of the pres- i ol peace < Ey rename wate 
ad Deputy Administrator David H.| establishment of “a permanent and important addition to the recommen-|ent subnormal demand,” thus caus- le ur tei boon ote sities of 
= Tulley in a week-end hearing which | stable cooperation between members | dations, he said, had been submitted |ing a necessity for the importation filed : bri f renee aati Po and 
indicated a wide divergence of opin-|of the industry, consumers of its|to a joint conference of the news: |of paper. The fact that congress put a “ ran iatio & the po- 
ion. product and labor.” It would con-| print code authority, representatives | print paper on the free list was evi- $1 a ha a aaa oe a 
The issue revolved chiefly about|sider the domestic requirements of | of the American Newspaper Publish- | dence of this fact, hence there “was Phd aon Hh manag > 


revised recommendations of the code 
authority providing for the estab- 
lishment of a newsprint planning 
and adjustment board of nine mem- 
bers. Of these, three would be from 
the newsprint industry as nominated 
by the NRA industrial advisory 
board; three representing the pub- 
lishers, to be nominated by the con- 
sumers advisory board of the NRA; 
one to represent labor in the pub- 
lishing business, and one in the 
newsprint business, both to be nom- 


consumers of paper, and the ability 
of the industry to meet such de- 
mands, as well as the question of 
importation of paper, the necessity 
for such imports and the amount. 


Would Fix Base Prices 


This board would be empowered 
to declare in effect the provisions 
of proposed zone price schedules, and 
from time to time determine the ex- 
tent of any emergency due to de- 
structive price-cutting, or other acute 


ers Association, presidents of paper 
mill unions and public officials of 
the state of Maine. 


Hanson States Objections 


Elisha Hanson, attorney for the 
American Newspaper Publishers As- 
sociation, numbering more than 400 
publishers of daily newspapers, op- 
posed the proposal in its entirety. 

There was little difference, he said, 
between the proposition considered 


last February and the present one. 


no reason now, after the exhaustive 
investigation made by congress, why 
the proposed board should again go 
into the question.” 

An indication of continued oppo- 
sition was noted when Mr. Hanson 
said that the A. N. P. A. would not 
be a party to the proposal even if it 
were approved by NRA, but would 
“use every possible means to pre 
vent the setting up of any price 
scheme by collusion or otherwise, or 


any plan which includes monopoly, 


= 
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RAPID C/totye (a 


Branch Offices . . 


Rapid has the facilities for producing 
and distributing electrotypes in keep- 


ing with the most urgent requirement 


of speed. Knowing that closing dates wait for no man, Rapid has 


developed an organization of men, methods, and machinery that 


can save minutes, hours, and even days — this without the sacrifice 


of the quality standard to which Rapid is unalterably committed. 


Larger concerns know this and take advantage of it. Rapid espe- 


cially invites smaller concerns, wherever located, to try Rapid and 


see for themselves. Perhaps you do not realize how completely 


Rapid can take your whole electrotyping problem off your hands. 


This will be explained to you, fully and completely, upon receipt 


of the coupon which is attached for your convenience. 


Name of individual 


The Largest Plate Makers in the World CINCINNATI Name of company 
. NEW YORK CHICAGO PHILADELPHIA arenas 
City 


TELL US how Rapid can take our entire electro- 
typing problem off our hands. 


State 
AA 


tion, representing 24 daily newsga. 
ers, said that the purpose of the ree. 
ommendations was “to fix prices go 
that the producers may sell to for. 
eigners at a lower price, as they 
have done, and to American publish. 
ers at a higher price.” 


L. A. Rossman, Grand Rapids, 
Minn., publisher of the Herald-Re. 


view, a weekly, appeared in support 
of the proposal. He pointed out that 
the growth of the present-day news. 
paper was, in part, due to the pro. 
duction of cheap newsprint. 


Lays Down Program 


Thomas McGuire, of the NRA aif. 
visory board, concluded the hearing 
with a presentation of the plan 
worked out by members of the 
board. He said that while the boar@ 
did not agree price fixing was the 
appropriate way to deal with this in- 
dustry’s problems, it did feel the in- 
dustry had made a step forward with 
the establishment of a_ planning 
board on which there was provision 
for equal representation of consv: 
mers and producers. He urged rey: 
sion of relevant parts of the proposal 
along the following lines: 

1. The board to make such investi 
gations of conditions existing in the 
industry as might be deemed neces 
sary from time to time. 

2. That it consider domestic re 
quirements and the ability of the ir 
dustry to meet them, and likewise 
the subject of importations. 

3. That it consider the promotion 
of purchasing power on the part of 
employes and the alleviation of ur 
employment. 

In such matters, he stated, the 
board should be clothed with author 
ity to examine all conditions as they 
relate to the industry with a vie¥ 
of rehabilitating it, having due re 
gard to the economic factors it 
volved, and also to the conservatio) 
of natural resources, destructive 
price cutting and price levels. 
The board after full consideratio 
should then announce the minimum 
price of paper. Afterwards, when the 
emergency no longer existed, the 
board should so declare and a 
nounce that any minimum base pri 
then in effect would become void. 
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ou Pages’ 
that SELL. 


Four pages—one she 
of sturdy bond pape 
—covering Il mi) 

headings about 10" 
newspapers, farm 
trade or general mag 
zines (regional or national)—now help publishers * 
broadcasters to sell more space or time. Furnish - 
mation this modern way. Agencies also use 
forms as "’questionnaires.”' ¢ 4 Send for samples tods 
on your letterhead. No obligation to buy. 
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1 N. A. REPORTS 
ON NEWSPAPER 
COMBINATIONS 


(Cntinuea trom Page 1) 


ent duplication of the circula- 


er 
0a if the evening newspaper. 

“It is plausible to suppose,” the 
rep declares, “that if newspaper 
spa were bought judiciously, no 
pubiisher could make a success of 


selling combination unless the com- 
binaiion is profitable to the adver- 
tis To clear up the picture, it is 
essential to analyze the combination 
ne yapers not aS a group but in- 
divijually.” 

Traces Combination History 


The study makes this procedure 
easicr by presenting condensed data 
on all combinations, using facts 
drawn from a number of recognized 
sources and independently obtained. 

The oldest of the combinations 
listed dates back to 1840. During 
the last three years 14 per cent of 
the combinations now existing have 
come into existence. The last decade 
has produced 59 per cent of the pres- 
ent total. 

Newspapers “in-combination” now 
number 163 sets. Of this number, 
158 are morning newspapers and 171 
are evening newspapers. They are 
published in 60 cities, 29 of the cities 
having over 100,000 population. 

Forty-five per cent of the combi- 
nations sell space to the local adver- 
tiser on an optional basis. The gen- 
eral rule is that combination copy 
does not permit of a change of size 
or composition from one issue to an- 
other. 

Sixty-six per cent request that 
second insertion of combination 
copy run in the immediate issue fol- 
lowing first insertion. 

A Sunday newspaper is included 
in 129 of the combinations, but 88 
of the Sunday papers are sold out 
of combination with their daily 
papers. 

Comparing 1929 with 1933, eight 
per cent of the A. B. C. combinations 
show an eight per cent loss in total 
circulation, while non-A. B. C. papers 
show a two per cent reduction. 

Sixty-eight per cent of the total 
show a rate increase. In cities 
where the combination has no local 
competition there has been a 78 per 
cent increase, while where contrary 
competitive conditions prevail the 
increase is only 30 per cent. 

A feature of the report is the tab- 
ulated opinion of local advertisers, 
Which was secured direct by the 
A. N. A. committee. Among the 
facts brought out through these con- 


a 
—— 


The 
WAREHOUSING 
MOTOR FREIGHT and 
TRANSFER fields offer 
makers of automotive 
Products a live and 
reliable market for sales 
outlets and one that 
can be blanketed thru a 
single publication. 


VISTRIBUTION & WAREHOUSING 


"Ow in its 33rd year of publication) 


°49 West 39th St. 
New You N. Y. 


— 


Fim Bi; 
PLET e. re 
CONTRACTOR COVERAGE 


In Response To 2 Demand coy NEWS 


by The Publishers of BUILDING 


tacts is that 50 per cent of local 
advertisers favor the evening paper, 
23 per cent favor the morning paper, 
while 27 per cent gave no decision. 


Cook Paint ¢ Company 
Promotes Jason Jones 


Jason Jones, for six years advertis- 
ing manager of Cook Paint & Varn- 
ish Company, Kansas City, has been 
appointed to take charge of the house 
paint sales division. 

Robert A. Richardson, assistant to 
Mr. Jones, will handle all advertis- 
ing other than house paint. 


Bott in New York 


Leo P. Bott, Jr., has given up his 
18-year old agency business in Little 
Rock, Ark., and has moved to the 
Graybar Bldg., New York. 


Frank Black to 


Every Day 


Leave Filene’s 
for Retirement 


Boston, Mass., Aug. 9.—Frank A. 
Black, head of the publicity and 
sales division of William A. Filene’s 
Sons Company, large Boston depart- 
ment store, will retire as of Aug. 31, 
to make his home in Center Tufton- 
boro, N. H., where he_ recently 
bought a farm. Although he is offi- 
cially giving up his position he will 
still remain on the job in an advis- 
ory capacity and as a director of* 
the Filene’s store. 


Fresh from the plains of Kansas, 


he became advertising manager of 
Marshall Field and Co., Chicago, 
when he was only 18 years old. He 
came to this country from England 
as a boy of 11, 46 years ago. His 
father and grandfather had been 
bootmakers and sellers in England, 
but the coming of machines drove 
the Blacks out of business. In Kan- 
sas the elder Black kept a store for 
a few years, then removed to Chi- 
cago, where Frank attended a 
shorthand school. 

He had been there two months 
when the secretary to H. Gordon 
Selfridge, one of the Field partners, 
hired young Black as a stenographer. 
In a short time he became secretary 
to Mr. Selfridge himself, and in two 
years, when he was 18, he was made 
advertising manager of the store. 


From Field’s, Black went to Wana- 
maker's, as advertising manager, 
coming to Filene’s 22 years ago. 
For 18 years he has served as an 
officer of the Boston Advertising 
Club, and was its president in 1917, 
At that time he also was publicity 
chairman for New England of the 
Liberty Loan drives. 


Plan Dotted Line Meet 


E, T. Howson, president, Assocl- 
ated Business Papers, Inc., and C. A. 
Musselman, president, United Pub- 
lishers Corporation, have been in- 
vited to address the first fall meet- 
ing of the Dotted Line Club, Chicago, 
on how operation under the code 
affects business paper space sales- 
men. The meeting will be held 
Sept. 10. 


MILLIONS of WOMEN LISTEN 
while one man talks 


He brings them ideas, information, entertainment to 


make their home-work lighter, brighter, less expen- 


sive in the doing. Daily, through the medium of his 


voice against an attractive program background, his 


sponsor reaches—and sells—the ‘‘class’’ market these 


millions of listening women repre- 
sent. And other advertisers, through 
other voices and equally entertain- 
ing programs, offer foods, soaps, 
cleaners, drugs, furnishings, appli- 
ances—most of the many products 


which help every housekeeper make 


her home a happier, healthier place. While NBC 


daytime hours are a ‘‘class’” medium, they are avail- 


able at a ‘‘mass’’ price and are outstanding advertis- 


ing buys. Not only are the prevailing rates extremely 


low, but also there are about twice as many periods 


LONLY MARK THE, 


... Golden Hours FoR YOU! 


how to make 


“g > 
é 
4 R 
-~ 


available as at night. Let us tell you 


NBC daytime hours 


golden advertising hours for you, on 
networks or local stations. Avail- 
able time, program and talent ideas, 
merchandising tie-in suggestions 


and costs are yours for the asking. 


NATIONAL BROADCASTING COMPANY, Inc. 


A RADIO CORPORATION OF AMERICA SUBSIDIARY; 


NEW YORK, CHICAGO, SAN FRANCISCO 
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Thanks, 


Fuller & Smith 
& Ross 


We're proud to 
handle your 
work 
. 


PHOTOSTATS 


RAPID COPY SERVICE 


Vanderbilt 3-3680 
For All Branches 
Cleveland: Main 9335 
Ghivees ti 6013-4 
State 5980-1 


New York 


JESS H STRIBLING AND ASSOCIATES 


995 NORTH MICHIGAN AVENUE + CHICAGO 
Pat - af i au 


AUTOMATIC LETTERS 


Any Quantity—Low Rates 


TANK cee 


Send for Free Boobies~ Brass Knuckles” 
817 Fifth Ave., Pi h, Pa. 


ATiantic 1 


Cooperative Brazil 
Nut Campaign to Be 
Started in November 


(Continued from Page 1) 
at 500 Fifth Ave. and N. W. Ayer & 
Son, Inc., has been appointed. 


The 17 firms will contribute to an | croquettes. 


will capitalize on the substitution of 
Brazil nut roast for meat and culi- 


nary novelties, such as sweet potato 


The possibilities for the 


advertising tax of 30 cents per hun- | invention of new dishes appear end- 


|dredweight on unshelled nuts and 20) 


cents per case (66 pounds) on shelled 
nuts. The tax will be collected and 
remitted by the steamship lines. 

The 1933 import totalled 15,991,360 
pounds of unshelled nuts and 5,464- 
998 pounds of shelled nuts, which 
would have yielded $64,534.08 in ad- 
vertising taxes had the advertising 
plan been in operation last year. Cur- 
rent imports are somewhat higher, 
but the important factor in determin- 
ing the size of the advertising appro- 
priation for the coming year will be 
the effect of the initial copy attack- 
ing an entirely new market. 

While the United States absorbs 60 
per cent of the Brazil nut export, 
nearly all the American import of 
shelled nuts is consumed by the con- 
fectionery trade. In European coun- 
tries which purchase nearly all the 
remainder of the export, confection- 
ery uses are second to general 
table uses. 

Apparently, Americans have learned 
little or nothing about the menu 
possibilities of this foodstuff, which 
are so varied and appealing that 
agency men are inclined to look upon 
the nut as a merchandising set-up. 

One starting point for the domestic 
science promotion exists in tne fact 
that the Brazil nut can be substi- 
tuted at one time for flour, shorten- 
ing and flavoring. A delicious cake 
can be made using only Brazil nut 
meal, eggs and sugar. It has the tex- 
ture of pound cake, and the crust and 
flavor of macaroon. 

Other lines of recipe promotion, 
which will feature the magazine copy, 


[oT DARES TO. 


BE DIFFERENT. 


Q12% Gain 


in Linage 
for first6 Months of 1934 


During the first half of this year, 


advertising 


in The Christian 


Science Monitor was 237,955 lines 
more than in the corresponding 
period last year. This significant 
and encouraging increase proves 
that in the case of the Monitor it 
pays to be “different.” 


THE 


CHRISTIAN SCIENCE 
MONITOR 


Published by The 


Christian Science Publishing Society 


Boston, Massachusetts 


Branch Offices: 
Kansas City, 


London, 


¥ 


New York, Chicago, 
San Francisco, 
Paris, 


Detroit, St. Louis, 
Seattle, Miami 
Berlin, Florence, Geneva. 


Los Angeles, 


Ln be 


TEPANMINTERNATIONAL DAILY NEWSPAPER | 


less, as the nut can be altered in 
many ways by toasting and grinding. 
The advertisements will present 
the recipes glamorously, with em- 
phasis on fashion rather than econ- 
omy and utility. The effect of the 
latter two virtues will not be les- 
sened, it is believed, when they are 
discovered unaided, and the tech- 
nique will preserve the snobbish ap- 
peal somewhat neglected of late. 


To Use Photographs 


A secondary element will be a 
National Geographic Magazine appeal 
featured by photographs taken in the 
Brazilian jungle and on jungle wa- 
terways and seaports to depict the 
interesting and romantic phases of 
the industry. A feeling of obligation, 
which could be discharged with pat- 
ronage, should be engendered by 
these photographs showing’ the 
trouble the happy, copper-hued sons 
and daughters of nature are put to in 
supplying the delicacy. 

Thought merely a production de- 
tail at first, this feature of the copy 
plan nearly upset the apple cart. 
After several weeks canvassing 
sources and advertising, the agency 
bagged six photographs, none of 
which was suitable for illustrations. 

National Geographic Magazine, one 
of the sources solicited, was the only 
one which knew why suitable photo- 
graphs were not available. The mag- 
azine sent along a back issue in 
which appeared an article illustrated 
with shots of the Brazilian jungle. 

The author explained they were se- 
cured with infinite trouble and ex- 
pense. The heat and humidity dis- 
solved film emulsion within a few 
hours after film was taken from her- 
metically-sealed containers, and _ be- 
fore taking a shot it was necessary 
to dry the lense by toasting it over 
a flame. The recital of these difficul- 
ties helped the agency to understand 
why it had not occurred to any pho- 
tographer working on that location 
to think about the industry. 

In desperation, an agency execu- 
tive looked up the captain of the 
next Brazilian nut cargo boat to sail, 
gave him a letter of instruction to 
hand to the best native photographer 
he could find on arrival at Para, Bra- 
zil, and $150 to pay the photographer 
on account. The captain was im- 
pressed with the urgency of the sit- 
uation and begged to be diplomatic. 

The astonishment of the agency 
staff can be imagined when the next 
boat brought an envelope from a 
Senor Bastos containing 51 excellent 
photographs, more than half of which 
answered every prayer. Thanking the 
agency graciously for the $150, Senor 
Bastos explained that the amount 
was sufficient to pay for at least 51 
more shots on the subject but that 
he could not shoot the ones he had 
in mind and make prints in time for 
the first mailing. They would be 
along on the next boat, he explained, 
adding the hope his American pa- 
trons would not be impatient. 

It was a stroke of luck for both 
Senor Bastos and the agency that he 
had on hand some photographs taken 
of Brazil nut trees growing in the 
jungle highlands 2,000 miles from 
Para, but, in view of the demand for 
such shots which has always existed 
in some degree, it is a mystery that 
authorities in this country did not 
know about them. It is possible, the 
agency men say, that Senor Bastos 
added them to his collection about 
the time the order came in. 

The four publications on the first 
schedule to be made up for this ac- 
count are Good Housekeeping, Mce- 
Call’s, Ladies’ Home Journal and 
Woman's Home Companion. 


Classified 
Advertising 


The rate for this department is 40 


cents a line (not agate line); mini- 


mum, $2. 


BUSINESS OPPORTUNITIES 
For sale on account of death, whole 
or part interest in established Adver- 
tising Agency. Unusual opportunity 
for man controlling accounts. Small 
capital necessary. Box 487, ADVERTIS- 
InG AGE, Chicago. 


EQUIPMENT WANTED 
Planograph equipment wanted. 
Give description and price. Gile Com- 
panies, 514 Second Ave. S., Minne- 
apolis, Minn. 


OFFICE SPACE 

BUSINESS EXECUTIVES are in- 
vited to inspect beautifully furnished 
offices available on sub-lease, either 
single offices or suite, at astoundingly 
low rentals in high-class building at 
Madison Avenue and 56th Street. 
For particulars, telephone Fairbairn, 
Wickersham 2-9800. 


ADVERTISING AND 
SALES EXECUTIVE 


Many years of experience with one of 
the nations largest advertising agencies 
as account executive. 


Thoroughly familiar with all phases of 
advertising and sales—planning and ex- 
ecuting of campaigns—and the applica- 
tion of budgetary control. 


A thorough background of media, me- 
chanical and printing. 


Desire a connection September Ist with 
a live going Chicago concern. 


Box 488, Advertising Age 


A Complete 
Production Service 


TYPOGRAPHY 
ELECTROTYPES 
MATRICES 
STEREOTYPES 
PRINTING 


Western 


Newspaper Union 


NEW YORK + 310 East 45th St. 
CHICAGO + 210 So. Desplaine St. 


and 34 other cities 


Molzahn Heads Brewery 


Theodore J. Molzahn has beep 
named president of the reorganize 
George Kunz Brewing Company, La 
Crosse, Wis. John Hellwig is treas. 
urer and William Euler secretary ang 
sales manager. 


SALES and ADVER- 
TISING MANAGER 


My many years of experienc 
in the Advertising Agency fie) 
have brought me in contact with 
many sales and advertising pr: 
lems. 


a 


Am anxious to apply this back- 
ground to the problems of some 


live manufacturer in the Chi- 
cago area. Can furnish best of 
references. 


Box 489, Advertising Age 


Spirits 
For August 
ls Out 
Request a copy of the IIth issue of the 
First Business Paper of Whiskies, Wines 


and Kindred Products. SPIRITS, 220 Eas 
42nd Street, New York. 


ATLAS PHOTO COPY CO, 


THREE LOCATIONS STA. 404) 


need this! 


A quick and economical 
lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
1333 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


Every Operation in Co-operation 


always pleases us to 
have a new customer 
exhibit a “show me” atti- 
tude. They may have 
read some of our Adver- 
tising Age aphorisms; 
they may have heard of 
the way we serve; they 
may have broken down 
and surrendered to that 
urge to “try some one 


else.” It is then our real 
pleasure to demonstrate 
that every operation here 
is in co-operation with 
friend customer. Service; 
speed; planning for better 
results with economy — 
co-operation that we try 
to make most practical 
indeed. As you, the new 
customer, would find. 


Partridge & Anderson Company 
Electrotypes, Nickeltypes, Stereotypes, Matrices 
CHICAGO 
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1,7 75,000,000 MEALS ARE SERVED EVERY YEAR 


i 


IN HOSPITALTOWN! . 
THRIFTY ” 


DISHES 


made noteworthy by the 
use of a finer salmon 


To balance the food budget, yet serve meals of 
charm and distinction! Dietitians, even more than 
housewives, find that a constant challenge. 


Pictured here are three delectable solutions to 
the problem, worked out by a leading hospital 
dietitian. Each is inexpensive. Each is adapted 
to certain special uses as well as to the ordinary 
diet. And each is made unusually delicious by the 
use of Libby's Alaska Salmon. 


You have only to open a can of this salmon to 
know that itis finer. You will appreciate its small, 
compact flakes, its firm meat, its even texture. 
And tasting is even surer proof. The delicate 
flavor is sheer perfection. 

You can get this finer salmon of Libby's from 
your usual source of supply—and at no extra cost. 
Ask for it next time you order. Libby, M¢Neill 
& Libby, Dept. HM-39, Welfare Building, Chicago. 


@ ror THE Diabetic DieT. A cool, refreshing 
main dish on a hot summer day is a salad 
made of hard-cooked eggs filled with a 
mixture of Libby’s Alaska Salmon, diced 
celery, stuffed olives, and mayonnaise. 


@ FOR THE HIGH PROTEIN DiET. Salmon Au 
Gratin, made with Libby's Alaska Salmon, 
is a truly tempting dish. Place alternate 
layers of salmon and white sauce in a but- 
tered baking dish; cover with buttered 
bread crumbs and grated cheese; bake until 
nicely browned. Serve with a salad of 
sliced tomatoes and cottage cheese. 


= RECOMMENDED FOR THE LOW RESIDUE 
piet. Baked Salmon Loaf is delicious 
served either hot or cold. The loaf is made 
with Libby's Salmon, butter, bread crumbs, 
slightly beaten eggs, seasonings, and milk. 


@ Libby's 100 Fine Foods in- 
clude Fruits and Fruit Juices, 
Vegetables, Pickles, Condiments, 
Canned Meats and Evaporated 
Milk. They are packed in regular 


and special sizes for institutions 


Accepted by the American Med- 


ical Association's Committee on & 


Foods. An excellent 
source of Vitamin D a 


i tt 


Libby’s July advertisement in Hospital Management—J. Walter Thompson Co., Agency 


No wonder firms like Libby, M°Neill & Libby use og 


HOSPITAL MANAGEMENT 


40 W, 42nd Street Member A. B.C. and A. B. P. 537 S. Dearborn St. 
New York City Chicago 
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PHOTOGRAPHIC 
REVIEW OF THE 
WEEK 


TIES IN WITH PROGRAM AND COPY THEME 
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WASHING BY WARD 


he: gi 


THE HOLLYWOOD LUNCH 
= @ sandwich: and : 
Bordens Richer Malted Milk 


Designed by Lurelle Guild, this 
distinctive new "Ward's Supreme" 
washing machine, selling at $74.95, 
is now being placed in the chain's 


a distinctive advance in washing 
machine design, carrying utilitarian 
beauty to a new peak. 


An example of the Borden Sales Company's point of purchase adver- 
tising which has an added value in dealers’ eyes because of its 
decorative effect. (Story on Page 12.) 


UNUSUAL PORTFOLIO MAKES SALESMAN'S TASK MUCH EASIER 
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Because salesmen for Clark Electric Water Heaters couldn't carry their product around with them to dem- 

onstrations, and because the sealed construction makes the pointing out of distinctive selling points impos- 

sible, Philip E. Willman Advertising Service, Chicago, produced this unusual folder in the shape of the 
heater, which opens out as shown here. 


_ 500 retail stores. It is heralded as 


Illustrations like this, showing natives transporting Brazil nuts from the upper reaches of the jungle, 
will add romance to the new cooperative Brazil nut campaign. (Story on Page |.) 


THE ANSWER TO A WOMAN'S PRAYER 
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New Norge "mystery model" which has an unusual marble finish. ht 
is not intended as a standard finish, but is to be used for promotioné 
purposes, its chief function being to draw greater store traffic. 
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DISTILLER'S TRUCKS SERVE DOUBLE PURPOSE 7 


FWeetest 


happens, 
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Might to 
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is 
Distilleries in connection with its new trucks. A different bra" 
featured on each side. 


Full advantage of advertising opportunities is taken by 
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